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To hardworking marketing professionals and sma
business owners. In the new era of Internet
Marketing 2.0, there are better ways to reach ou
and touch some one. The time you invest in
reading this book will be the best investment in
marketing ad growing your business.

Foreword
By

Brian Basset
(Internationally syndicated cartoonist of the
Adam@home and Red and Rover,
published in 300plus news papers )
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; GREETINGS,
TAKE Me TOYOWR
8 " Bl0G

Overlooking the Seattle Space Needle in 2008,
everyone recognizes that Seattle issidered a
high-tech cityof the future For starterghis city
of the future idhome to many welknown high
tech companiedMicrosoft is headquartered here,
as isAmazon.comSo isStarbucksthe company
thatstartedthe coffee shop culture that Seatib
known for. Seattlels where this storpeganin a
coffee shom less when | Brian Bassetdrew the
alien landing from a space shaprtoonasking if
the earthling had a blog.

| was tryingto make a poinand apictureis worth

a thousand wordslogs are living, growing, things
that have a life of their own. Blogs have come to
represent person- their opinions their thoughts,
their lives. FFom a live journal, to audio, video,
and so many pictures, and stories. But it's not ju:
about thestory of the book, but how you case
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the power of blogs, search and social marketing t
write yourown story, shareyour passios,
promoteyour business, andiost importantly
createand promote yousocial community.

I metVipin, the author othis book, in Cafe Fiore
just a fewblocks from the space needli this
intimate neighborhood coffee hoysee are often
seen with oufamily, ourdogs andur friends
chatting about life. Vipin always talks about the
local coffee culture and how it has &lll the much
needed gafpr communityand connectiom the
United States. He mentions that Dean Orjtisé
famous M.D. and Author on Hearttealth and
Cardiology, says that most people are ill due to
loneliness and lack of love. | translate that iato
lack of community and friends. Sihe coffee
shop culture has everything to do with making
contacts. But, howlo you translate that and make
t hat fAcoffee shop cult
work for youonline?

This bookhasall the informationyou reed tohelp
you create a blog anan onlinecommunity There

is a whole chapter dedicated to Social Networking
and how it relates to making friends and
influencing people (Which is also a book by Dale
Carnegie "How toVin Friends andnfluence
People") The simple principles of making friends
online involves giving people compliments and
reaching out andommunicating witlpeople. But
to do that you have to read their blogs and
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comment specifically on the topic of the blogs.
Than in turn, you have tknow how tocreate a
blog, andwrite blogsi and how towrite about
your hobbies, your passions, your business.

The world of search marketingascomplex world

of technical jargoowh at | wo @obodle ¢
Codeod Getting ranked in the top Iih Google is
the big question that every marketer and busines:
ownerwould love to understandThis world of
SearchlEngineMarketing isalsocalled Search
Engine Optimization, and is often a world of
fisecretei or things that argerytechnical.

Google s by farthe biggest driver ahternet

traffic, leads, and clients to businesses. Every
business needs to understand the world of Googls
and what it looks for. Vipin has taken the very
technicalinformation and jargorand simplified it
for you. He taks about blogs as the #1 SEO
(Search Engine Optimization) tool, and that is wh
this book covers so much about blogs hod/
bloggingis the best way to rank high on Google.

If you know Vipin K. Singh you know he is a rare
individual with the rightbalarce of technical and
business skills. He also comes from very humble
beginnings andnanyfamily challengegrom the
time hisfamily moved to the US from India, when
he was 13 years old. He has been dealt many
lemons on the personal and business ventores f
anyone his age, bgbmehowhe keeps making
lemonade. And, any book written by Vipin would
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not be complete without his talk of a positive and
possibility thinking outlook. No matter how high
or how low you go in life, and trust me | have beel
there, ve all are dealt cards of suffering. We have
to learn to makéemonade out of those lessor&o

d o n 6 tthe alosimgschapter of the book is a
must read it talks about Marketing and Maotivation
Hope, faith, trust, angixie dust.

So if you want to pronte your hobke, your

passions, your business, or your self, read this
book!
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A man or woman thinki
I ne, especially amor

by Henry David Thoreau.

i
al o

My answer to that is:
Dondét be &hklona, get mare done by
being Social
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The Marketing Quote

If you make a product good enough,
even though you live in the depths of the forest
the public will make a path to your door,
says the philosopher.
But if you vant the public in sufficient numbers,
you would better construct a highway.

- William Randolph Hearst
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Introduction:

Why Blogs, Search and Social networking

Good advertising does not just circulate
information. It penetrates the public mind with
desires and belief.
- Leo Burnett

lamsurp i sed that most pe
Search Engine Optimization, search engine
marketing, and Internet Marketing. But, they all
know about Google, Yahoo, and MSN, right?
These terms and others
AAdwor do need to narg de
individual, which we will do in the course of this
book, but that is just the beginning of
understanding the revolution that is taking place
right under our keyboard. The field of Internet
marketing has changed dramatically in the Web
2.0 era, and | ented to write a book that would
serve to bring people up to date on the subject.

This proved a challenge in itself though, as things
are changing so rapidly. In the short time that |
have been working on this manuscript, | have hac
to revise as well agdd significant things because
of the rapid rate of change. This is why | realized
that | would have to name the book version
2008.01, like a software release that is intended
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from the start to be updated. | saw that | had to
make this book more interacsv. | 61 | K €
updated via my blog and then when enough
material accumulates, or a really big event chang:
the | andscape i n a maj
version, say v2008.02
also continue to ravrite the existing workn order

to sharpen and clarify it.

Beyond just keeping up to date though, there is a
second, and more important aim of this book. Yes
| wanted to highlight the major trends such as
blogs, SEO, Search and Social Networking, but |
did not want to createl@ook just on the latest
information on SEO, Blogs, or Social media. | sav
the need for something beyond that. | wanted to
show the comprehensive nature of the shift that is
taking place on the Internet Marketing landscape.
call it Internet Marketing 2.0Truly, the whole is
greater than the sum of the parts. Only by
understanding all these elements individually, anc
more importantly, how all these elements interact
to form something larger, can one begin to grasp
the immensity of the shift that is Intest

Marketing 2.0.

Let0s take a step back
a struggle to name the book, as it can be for any
author. In the first working title of the book, I tried
to use the word ASecre
your S uc credsusing@ beadtifulvoman
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in a veil on the cover. However, the word Secret
has been oveused a lot lately, and while | do love
the movie, AThe Secret
on its message. The idea behind using the word
AiSecr et 0 ha dhemeve hantwith d
the fact that the people in the Search Marketing
and SEO worlds are very very, secretive. They
always talk about SEO secrets, and the secrets o
Google rankings etc, etc.

The truth is that these hidden secrets for obtainin
high Googé rankings, overall search rankings and
effective search marketing are simple, although tt
SEO gurub6és want you to
much rather have you b
technical for you to master without them. The
truth isotitlhat rleaid dy
secrets were unveiled! So Read on!

There is no reason you should have to pay
thousands of dollars to techies and search
marketing gurus to do something you can do for
your sel f. |l tds as easy
keywards every day, though you do have to be
willing to learn and implement the simple
strategies on a regular basis. And therein lies a ke
secret: No discipline, No results. Another
important area, | wanted to help people understar
Is that traditional markeng is not dead, but now
that the new media of Internet Marketing and web
2.0 is not a pipe dream anymore, traditional
marketing must be understood differently. As you
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will later see that traditional brand building
exercises such as Press Releases ame wgs in
major magazines and newspapers can actually he
with the best Internet Marketing 2.0 strategies. Sc
really, it is not just the interaction between all the
elements of Internet marketing 2.0, but also how
they interact with traditional marketingV/ithout
understanding all of these in their combined
synergy and power, you
Is going on much less be an effective player in thi
emerging and rapidly changing field.

The biggest, most powerful tool of Internet
marketing is no Inger email: it is not the web 2.0
or social media marketing, and it is not just blogs
or websites either. If we keep it as simple and
direct as possible, one thing stands above all else
asthe biggest marketing catalyst of today,

Whi ch i s: 0 TdhteSedroh engihee
optimization, Search Engine Marketing, Internet
Marketing in that order are subsets of each other.
These will be the new measuring sticks and
metrics of measurement used for every marketing
campaign,

and every marketing initiative.

But, wait: Live Search from Microsoft and Yahoo
got a big leg up this week! Well not really, their
numbers are only getting smaller. But even if they
do improve, they are just riding on the coat tails o
the big Google. Eventually Microsoft will likely
comeback. At present they are trying to buy
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Yahoo, and MS Live recently signed deals with
Digg.com and Facebook.com, which are two of th
top 5 leaders in the Social media giants of the
Internet.

While the world of marketing has changed
dramatically due t@oogle and other search
engines, the most important driver of change at
present are blogs, which have changed the news
landscape. Seattle Times, the biggest paper in
Seattle, just announced that they are laying off 16
people this week. But changes likatlare
peripheral. Blogs and Social Media are going to
make a much bigger shift. Watch as the multi
media convergence reaches into mobile phones
with the iPhone and more. Consider live
interactions that are not just one to one but one tc
many. Imagine getig your news, blogs, videos,
audios, from other people down the street, not jus
CNN. All this will be have a huge impact through
Google. Call It the AE

At a more fundamental level, Google is the great
equalizer. The biggest chge in the world of
advertising has been G
actually turned the world of advertising upside
down. It has not just impacted online advertising.
Adwords, or pay per click, has allowed anyone to
target a specific search term for thadvertising
dollars. When that term is searched for, two types
of Ilinks come up on th
ranking. These are not paid for directly but come
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up as the most valuable sites, according to the
Google algorithms.The natural rankings is

what SEO (Search Engine Optimization and
Search Engine Marketing) is all about.It might
as well stand for Sear
Optimization, which is what it really means.

The same results page for a specific search will
however also include paidrfiinks on the top
banner and along the side bar. These paid for ads
incur charges from Google for each and every tim
someone clicks on those links. Hence pay per clic
(or PPC) advertising and Search Engine
Marketing.

What adwords does is make it easersmall
business to buy keywor
to people searching for contextual information anc
products. And contextual ads being mapped to
search results is the magic formula that makes
everyone happy. Never has it been so easy for
small lusinesses to target global markets, and tha
is the true power of Search Engine marketing.

However, just because Google is the first to give
the small business a chance by its adwords
product, This does not mean it will be the best.
Ebay and Amazon havaitiatives that are very
successful for small businesses to market their
products on their Mega Marketplaces. Ebay has &
great social shopping community, and Amazon he
gone much further than just book reviews by its
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shoppers. Shopping is a social actiatyd you

will see major players, such as FaceBook and
Craigslist, impact the Internet Marketing in a
bigger way than most of your biggest traditional
marketing investments. Think of shopping as a
natural extension of social networking. Think of
the highlycoveted youth demographic, who go to
t he mal |l as much to so
natural fit. Imagine even today, a Craigslist ad get
ranked higher for a specific product search than a
major merchant or your own website. Why is that’
We will explainall of this, but back to Google for
Now.

When an individual, a potential consumer, is
looking for information and the search engine
(Google or otherwise) provides it, that search
engine helps by providing the right information.
But it is also delivering iighly targeted advertising
to exactly the right customer.

Can you imagine how much cheaper and how
much more accountable and measurable this is
compared to TV and radio. Essentially the
advertising is going to people who are asking for
it! Traditional advertising is crude in comparison.
People are less and less willing to have
advertisements pushed down their throat or into
their eyes, or their ears. People prefer to look for
information, when they want it and if the
advertising fills their need, they witoluntarily
keep coming back for it. Deep down, we are all
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treasure hunters and want to find the most unique
items to satisfy our needs. And this is where
Google made the search results better and create
this huge adwords industry out of Search
Marketing.

Note: While we think Google is ahead in the
currently marketplace for small business,
Microsoft and Yahoo are right behind them. In
fact, as we write this book Microsoft has launchec
a shopping cash back p
this shoppingengne strategy fo
search engine). | believe that Microsoft will
continue to fight, and therefore, any Search Engir
Marketing strategy should also focus on
advertising on MSN and Live Search.

In fact, according to SEMPO.org the industizes
for search is supposed to be at $7.8 Billion dollar
We are not a member of SEMPO, but we support
Its mission. Here is S
a global norprofit organization serving the search
engine marketing industry and marketing
professional€ngaged in it. The total online
advertising market size is much bigger with areas
such as Display advertising. Display is traditional
banner and content ads on reearch related
pages.

So how do you have eSuccess in search marketir
results? Well, yo have to read this whole book
first. Oh, all right. Not really. Here are some quicl
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and very powerful tips:

Search Engines want to provide test

contextual related results to consumers. So
should you.They target news related websites
first, and blgs are considered news. Blogs are
considered news because (well you already know
this, right?), each blog post has a time stamp on i
just like a news release. And you have heard
CNN mention the word Blogosphere how many
times a day? So, for a blog te bbund as a search
result, it has to be written with the proper
keywords that are being searched for. But how dc
you write unless you know the targeted keywords
Well, that is easy onc

What is the most important keyword and market
research data you will ever want and need? You
have to go back to the Search Engines and start
with what people are searching for. First Go to
Google Adwords to find out, at
http://adwords.google.com. Then, If you already
have an accouvatfi ¢i Bdt
within their Tools section, which will give you the
forecasted clicks for those key search terms, also
known as keywords. If you do not have an
account and just want to get keyword ideas first,
click on fAiGet Keywpyou
figure out what keywords people are searching fo
That is the most important step in SEO and SEM,
i f you donoét pick the
wasted all of your effort.
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Then 1itds a full circl
information whichyou need to be an effective
marketingsavvy blogger in their keyword analysis
tools. And they do this, because they want you to
advertise and generate sales for your business. |
turn the better they do this for you, the more
people click on your ads arilde more people who
click on their ads, the more money they are paid.
See? Full Circle. Who does this better than all th
rest? Who else? Google, of course. But you knev
that, because now you are getting it!

But this is just one of the many tools vagd for
your eSuccess via Search marketing and for
Internet marketing. The tool sets as a whole are
referred to as SEO and SEM tools. This is what tf
professionals use, and you as a small business c:
learn these too, especially for free SEO tools
sitesuch as our LinkMint.com, SEOMoz.org, and
others such as Word tracker. We have a
commercial site, and actually built our own SEO
Tools last year and they have always been free,
and will continue to be. Visit mytypes.com!

But remember the most importe®EO tools you
have are tools that help you generate custom
content such as blogs, videos by YouTube,
photos by Flickr, profiles at FaceBook,

LinkedIn, and MySpace. As important and
possibly more so is to combine these with Social
media sites such as Digd,echnorati, Delicious,
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and others which are essential to you promoting
your content at the same time you are promoting
them.

| have been studying search marketing and SEO
since 2003, and have been blogging steadily over
the same period of time. Why diddntinue to

blog, even though | had nothing to write? Becaus
I knew the fAsecreto (h
that 1 tdés easy to get
understand that bl ogs
get indexed a lot more then websites.

Therdore, blogging is the best way to SEO and
search market for your products and services. So
this makes Blogging the best SEO tool on the
market, And to do it right, you have to blog often
and with the proper ke
know how to blog progrly. We will help you

write the best blogs and promote your blogs later
in this book.

Social Networking is a hot topic in the last 12
months due to the popularity of FaceBook. In the
business social networking world, the leader is
LinkedIn. Believe itor not MySpace has one of
the biggest business g
power is certainly hot when targeting teens and tr
entertainment business. There are also other
important social media sites that have communitie
of their own, and are a subsétsocial networking
such as Digg, Technorati, Mashup.com and Ning.

20|Page V.K. Singh & MyTypes.com



Marketing is a CONTACT sport, go aheagbass on the free eCopy to frientis|p them
grow their business onlineHardcopy available for sale at Amazon.com

| joined my first Social Networking site called
Tribe.net back in 2004, | actually got a couple of
editors from the site to help me with this book. |
have experienced the benefit of @baetworking
first hand. Social Networking as a whole is one o
the biggest drivers of Web 2.0, and the degree to
which it will help you grow you business is still
unfolding. Recently FaceBook also made it supel
easy for small businesses to advertise oi t 0 s
platform based on a pay per click model.

But the most important thing is, that Social
Networks will help you make friends, influence
people and connect with prospects and customer
We believe blogs are at the heart of helping you
develop commumytvia content and helping you
promote your business. And, Social networking
sites are a great way to help you promote your
blogs. Word of mouth in the modern era is much
more powerful and faster via these social network
and we di scus s sdn#liofwendeo
peopled with the cl ass
Carnegie, the author who first published a book o
the subject. That book was required reading in m
business school, and | recommend that you read
that book, as the age old principles stpiply and
are just as important as ever.

That is SEO, SEM, and IM in a nutshell, but we
will go a step further through out this book. What*
You say, you dondét rem
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SEO is Search Engine Optimization, which target:
your ranking on the @anic (or Natural) Search
Results and has nothing to do with ads. SEM is
Search Engine Marketing, which includes pay per
click advertisements s
IM is Internet Marketing, and for our purposes it
includes blogs, blogging, and promatiof your
blogs and profiles on social networking and social
media sites such as Digg, Facebook, and others.

We close the book with our acknowledgment that
marketing is really about motivation: motivating
your clients to act on your proposition and to/b
your products and services. We also talk about o
motivation of why we wrote the book, to help you
motivate yourself to achieve your dreams through
the power of Marketing.

So, in summary, you need to know the particulars
of how each of these aspeutsrk and we will of
course show you that through out this book. But
more importantly, you will learn what you really
need to understand: the why and the HOW of
making all these pieces fit together for the busine:
and life altering marketing results yoieatfter!
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Chapter 1:

Background: Why blogs?

"Always tell the truth. That way, you don't have tc
remember what you said-* Mark Twain

I f you candét answer th
what vyou do?0, then yo
somethingelsetbol | ow your pas
reinforce this enough, | love to write, and that is
why | am doing this book; find what you love to
do, not how much money you want to make, and,
if you want it bad enough the money will follow.
This should be the base of eyiing we do, and
that is why you will want to write, blog, and
promote your passionand if you are lucky it is
also your business. At the core, this is what this
book is about: promoting your business
passionately via blogs, search and social
marketing.

In this chapter we are going to cover more about
blogs, blogging, writing blogs, and why we blog.
The main answer is to talk about our passions, to
educate people, to build community, and to
promote our brand. If you are a small business
owner, an entregneur, or an executive, your
brand is your business, and your business
represents your brand. Branding has been arounc
for decades, and the art and science of brand
building is not the focus of this book, although we
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do talk about promoting it.

So devebping a brand should be a important focus
of your business, our business is to help you
blogcast or promote it online. So answering the
question of Why, is the most important question tc
answer. Otherwise you probably not be able to
promote it with the pssion required for success.
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Here is a poem from James Allen from his book
AAs a Man Thinketho wh
and 1 tdés still one

Cherish your visions, Cherish your ideals
Cherish the music that stirs in your hearts,
Cherish the dreams that form in your mind,

The music that stirs in your heart,

The loveliness that drapes your finest
thoughts,

Because of these, if you stay true to them

Your world will at last be built.
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Writing Tips For Bloggers: Embrace Your
Passons

For many bloggers, one of the reasons they blog
because theyodre passio
they want to share it with the world. They want to
make an i mpact on thei

Passionate writing leaps off the pages/computer
screen and intthe hearts of your readers. Writing
without passion is like a plain hamburgsfes,

I toll silence those hu
enjoy it. But once you add your favorite toppings,
your basic burger turns into a much more
satisfying meal. Thinkofpasson as you
secret sauce that turns a serviceable post into
something memorable (and linkable).

Passionate writing can
found that many bloggers worry about disagreein;
with established authorities, offending someone, «
simply being incorrect
worrying about being wrong tends to paralyze The
writing in people and when it comes to blogging,
not hing is worse than
generate some fireworks.

First of al towriteasbmethiogu 6 r
controversial, make sure that your post is very
well-thoughtout and t hat youc
debate. Be able to back up your opinions with fac
and solid reasoning, and be ready for potential
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fallout - use logic to deal with dissemse Passion
backed up by logic is one of the best ways to real
make your blog stand ouit.

If you think that something should be changed, or
you disagree with a popular viewpoint, explain
your beliefs. Tell your readers why you feel the
way you do. On thélip side, your ideas may not
be as controversial as you thought, so your passit
could garner you even
much more to gain from showing your passion an
pushing boundaries than there is to lose.
Questioning authority, challergg popular views,
and asserting your opinions in a logical manner
tend to be rewarded in the blogosphere. After all,
passion is what stirs
generates discussion, and besides, fortune favors
the bold. Last but not least, writing withigsion
means showing your rea

t hat at | east part of
blogging?
Tip: 1t 6s i mportant to re

never accuse anyone of anything in your blog
without iron-clad proof. Obviously, libel, slaed,
and defamation have no part in smart business
blog. Depending on your niche and community,

|l 6d al so recommend avo
polarizing political or religious views as well.
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Why YOU need a Blog
Questions to Answer:
1. Do you have your owbusiness?
2. Are you an expert on your particular niche?

3. Do you have a product to sell or something
to market?

4. Are you a freelancer in any field?

5. Do you simply want to interact with a
community of likeminded people and learn
about new, interesting thgs?

6. Do you just want to share your knowledge
and opinions with the world?

If you answered yes to any of the above question
you need to get a blog. Thanks to the rise of man
excellent (and free!) blogging and social media
platforms (including MyTypeghint hint), you
dondt need t on-koworfbea ec
brilliant writer to start one. You just need to have
something to say and willingness to learn and
participate in the internet community.

Many businesses and individuals think they need
webstes-and i td6s true that
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can be incredibly valuable in the age of Web 2.0.
However, they usually also assume that they nee
to hire webmasters, designers, and assorted tech
types to build and maintain it. This results in an
expensie site that is difficult to keep timely

these sites often become quickly outdated and tel
to stagnate as the costs of keeping them current
outweigh the benefits. These sites are part of the
Astatico web, as oppos
(encompassing thedjosphere and the social
media).

The static web can be looked at as real estate
people build, design, and construct sites and give
them addresses along the information
superhighway, where they get traffic in the form o
reader s. Ho we viemote oftah e
dynamic publishing system, based on chronology
syndication, and tagging. We create content that
others view through browsers, feeds, and
aggregators, and participate in global discussion
about everything under the sun. Naturally, blogs
are amajor part of the live web community, and
most people who think they need a website really
need a blog. Why?

1. |l tds relatively eas
choose your name, set up template and get the
hang of the (quite simple) technology, you are in
the blogging business.

2. You can update it yourself. Instead of waiting
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for your web master to change your site, you can
write new posts as often as you want to and
publish them yourself. You can also easily and
quickly edit it yourself. Your businessagour

life changes constantly, so your web presence
should be able to keep up.

3. You can interact within the live web and
position yourself as an expert; you can share youl
knowledge and learn something from the other
bloggers in your niche.

4. You aresearchable and findable blog that is
SEO6d (search engine o
often will get on the radar of potential customers
and clients. After all, the web is increasingly the
first place people turn when they need informatior
on, well, anythng.

The static web is not completely out of date,
however, you can and should still include static
pages within blog (the About page, your contact
page, and other flagship content can be static
kept outside the chronology of the rest of your
blog. Anexample of a static page would be the
Blogging Terms 101 page on my header).

So what are you waiting for? Head to the main
page at MyTypes.com or Blogger.com or
Wordpresss.com, and get started on your own bilc
this weekend.
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Web 2.0 and You: Social Medh Explained

Chances are youodve hea
usergenerated content, and social media network
being thrown around before, and you probably
have a decent idea of what they mean (if not,
check out my dictionary of blog related terms).
However you may not be sure how to use the
social media networks for your businede

blogcast your brand, because the blog is the cent
of it all. Now you also know why we call it

Il nternet Marketing 2.0
the Web 2.0 world.

Think of your brand/business as a solar system
your blog is the sun, and the rest of the social
media sites and applications are planets orbiting
around it. You may have profiles on the other
networks, videos on YouTube and photos on
Flickr, and use socialdokmarking sites like
del.icio.us and digg, but it all revolves around you
blog (be sure to put links to your blog in all your
profiles, but you already knew that, right?).

There are two main forms of social media that car
be quite useful for bloggermetworking sites
(Facebook, Myspace, Linked In) and bookmarking
sites (Stumble Upon, Reddit, and my personal
favorite, del.icio.us).

The networking sites are kind of selkplanatory;
they are not that far removed from your actual
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network of friends, assmates, and colleagues,
except that they are virtual and you can see
everyone el sebs net wor
It is simply convenien
information at your fingertips, these sites can also
be useful when it comes to reswecting with old
colleagues and acquaintances, and for learning
more about new friends
maintain a presence on every social networking
site on the web (you w
anything else!), it is helpful to be involved in®

or two that are popul a
e.g. fashion types with Igons and anything music
or entertainment related with Myspace, and
business and professional types should do it with
FaceBook.

Bookmarking sites are useful for bloggers inhbot
the promotional sense (having your content listed
on the sites brings in readers) and in the personal
sense you can bookmark and tag your favorite
sites and articles and access those bookmarks frc
anywhere, and if you work from multiple
computers youbookmarks will be synched. |
personally like to bookmark and tag any articles
that would be good blog fodder, so bookmarking
sites can help beat bl
bookmarking sites are also excellent tools becaus
they enable you to checktowhat others in your
niche are reading and what they thought of it.
Popular forums can function in a similar fashion
and be sure to put a link to your blog in your
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signature line!

Last but not least, there is Technorati, the blog
index that has become sauch more. Technorati
lets you see who has linked to your blog and how
recently, what other sites they have linked to, whc
they have favorited, a
authority ranking, which is how many sites have

| i nked t o a p gaodwaygtoKkeepr
track of which bloggers are saying what, and how
other bloggers are reacting to it.

The key idea to remember is that the social
networks are a communityyou have to
participate, learn the mores, and in some cases,
follow the rules (forexample, many forums have
certain codes of conduct and behavior, so check
out the regulations before you jump in and post).
Even i f youdre a natur
the rules before you can break them. Like any
other community, virtual or not, ychave to learn
to listen as well as speak.
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Bloggers and Columnists: Lectures vs.
Conversations

New to the blogging world and wondering what
I tds all about ?

Hereds a hint: Dbloggin
Think of the web as a giant media organizatio
sort of like a community driven, open source
version of the Associated Press that is constantly
churning out new content. Each individual reader
composes their own local paper of their favorite
sites and blogs that they read regularly

(and bookmark osubscribe to).

So really, maintaining a blog is not entirely unlike
having your own byline and column in your
reader6s newspaper. Li
dedicated topieyour niche- that you give your

own personal spin to. Bloggers and columnists
both have personal brands that they promote, anc
they usually write in their own voices, in the first
person.

You may reply, dbut |
market something, not to write a personal
column. 0 Yes, but t h-e
your dog is simply an advertorial or advertising
column instead of an editorial one. You are still
blogging to promote your brand, just in a more
conversational, interactive sense.
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But thatods about where
because as everyone knows, the vgeb
fundamentally different from other media t 6 s
dynamic, i1itbés constant
more democratic in the sense that anyone who ce
get a hold of a computer and an internet
connection can participate in the conversation.

If the web is a coversation, traditional media is a
collection of lectures. You can listen and even tak
not es, but vyDhisiswhatmakes r
blogging such a powerful new form of

marketing - it breaks down the walls and lets
businesses speak directly to custorreand

experts directly to their audience in the form of
authority blogs, and allows virtually everyone to
promote their personal brand.

The level of reader participation is a big part of
what makes blogging different from print
publications- readers canomment, other bloggers
can link to your posts, and you can instantly
respond to questions. Blogging is dynamic, where
print is static. Like the rest of the web, it is also
much more community based, as it is important tc
interact with and link to otherldggers in your

niche to participate in the discussion.

Blog versus a website, who wins?

This is a great debate that started for me well
before we started MyTypes.com blogging
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platform. | f you donot
need a website? Does alvgége address have to
make it a website there? What is a website, and
how is that different than a blog? Is a blog just a
journal or can a blog website actually replace you
website? My answer is simple, yes, yes, and yes.

A blog is no longer just a jouah and a blog
website is what you want. We recommend that yc
get a Wordpress blog website on any URL that yc
choose. Well, and if vy
moneyonaURL,forncbusi ness r e:
waste it. Get the blog website on

MyTypes.comd your name hereo
Ayournameo. wordpress. ¢
Ayournameo. bl ogspot. co
recommending our competitors here? Because th
are the best options and we are really here trying
help you.

So every website in the future should have a blog
systembuilt in it, or every blog should have all the
features a website should have. Every website
should have the ability to build community and
make the content easy to upload and add. Every
business website needs to do that. And, every
business blog and bloopg platform should be
customizable to your brand. Most importantly,
every blog and website should be able to promote
your content to your audience. And the content
either business or not, for a rprofit cause,

should be search engine optimized (SEO).
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To summarize, | want to recap that the most
important aspect of your business will need to be
promoted and we can help you do that through
Blogging and promoting your blogs. But, you have
to be in the business you love, other wise you will
not do it in a sacessful way, you will just drift
along like most people do. So no matter what you
business, your passion or lack there of, will show
up. And whether you are in the business of SEO
and Internet Marketing like we are or in the
business of marketing Italidnods or you sell
clothes or anything else. The more you love what
you do, the easier it will be for you to share your
insights, your experiences and help others see yo
point of view, and the more you will succeed.
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Chapter 2:

Marketing i Branding - Internet
Marketing and Search Marketing

AWhat we call resul ts
- Ralph Waldo Emerson

In this chapter, we cover the basics of marketing,
branding, and connecting the dots to search
marketing. As you read, you will notice thditaf

our chapters are outlined and satintained, and
this one is one of the most important on Marketing

The 4 P6s of Marketing
away:

This could be all you need to know about
marketing. Well maybe not, but it is a great
primerMost people donodot Kk
marketing. We will not only provide you that, but
we go further. We might even give you better
insight than a Marketing MBA could give you.
Because we cover the most ignored principal of
marketing, the 5th P. Havingade millions with
my marketing skills and entrepreneurship, | have
not only been a student of marketing, but also an
enthusiast.

A few of my friends and advisers have Stanford
and Harvard MBAGs. The
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that SEO and Search Marketing arenust for any
business wanting to take advantage of the Interne
As you already know, we cover a lot of these
topics in our blogs, but something was missing, s
we decided to provide a holistic marketing
approach. We take a step back and provide the
bascs of marketing and go beyond what is taught
at all marketing 101 classes.

If some of you were smart, blessed or lucky
enough to study marketing in college, you
certainly know about t
basics have not changed within the years what
goes in them has. | have been talking about the 4
P6s for 7 years now, a
about it in a moment and hopefully you will agree
that it is the most important. Marketing is not just
about public relations or advertising,rasst
peopl e assume. |l tds a
positioning, product strategy, product
development, product management, branding, an
public relations and advertising.

Branding, advertising, public relations and sales
are really one of the laggingarts, though very
important. The most important lessons of
marketing came early on for me, from Anthony
Robbins (yes Tony), the great motivational
speaker. He talked about the VALS research fron
Stanford University. The VALS research includes
psychograplas not just demographics, and
profiling different types of people. This is where |
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got the concept of the 5th P, which again is the
most I mportant AP0 of

The 5th P does not sta
being taught at a national universityetniversity
of Washington in Seattle. This is a great school,
but | am surprised that they teach tH&i5P 6 a s
Process, wow. Fol ks,
not the 5th P, process should be applied to
everything we do, to repeat it and make it a
science. So |listed her
will be discussed in detail below. | bet you alread
have an idea of what it is.

1.Product:i f you doné6t have
have anything. A product can also be a service, s
for the sake of simjzity we will bundle them.
Marketing starts with promoting, selling, creating,
usually all around the product. Yes there are
exceptions, such as within corporate marketing
departments, which deal with the brand of the
company, but similar principles apply

2.Price:i f you canodot make
product, should you sell it, or should you go back
to the drawing board? Well, you know the answe
right? Strategic marketing deals with this issue
quite heavily, it and helps to have a product matri;
anddifferentiations, etc.

3. Place:This is where we will sell the product:
retail, online, |Jewelr
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| think it is pretty straight forward, so keep it
simple and think of it as the place where we sell
the products.

4. Promotion: this is the world of public relations,
advertising, and call to action sales materials,
search marketing, etc, etc. For those of you who
study marketing you may already know that
eMarketing tools is the fastest growing segment o
technology. This isrbm a recent Gartner report, of
July 2007 on marketing automation.

Without, any further ado, the drum rolls rolling,
the hearts beating, the claps clapping, and the
church bells ringing.
People. How can the marketing geniustthe
MBAGs f or get People, theSth®d
Is process more important than people? No silly
professors at fAUOPiefor Do
People.

So what do you need to know about People and
marketing? Forget about demographics, famus
psychographics, and | e
our strategy. |l tds the
who our customers are, but what they do, and wh
they do it. The 5th P of marketing is all about
people, you need to know everything about your
custaners, and their profile is just a start. You
need to know their likes, dislikes, passions, drean
and aspirations. Where are they going today? Ho
much money are they spending on products that
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you sell, today and tomorrow?

Tying it all together: Blogs +SEO + Social
Networking = Internet Marketing 2.0

B is for Brand, not ju
important to build a brand than to just SEO. We
want to help you be successful, and that is why o
tagline at MyTypes.com
Branding is everything in marketing, after you
have developed a great product. So what is a
Brand, and why should you care? If you build you
brand the right way, vy
subject matter keywords such as Jewelry, but
people will SEO for your brandame, such as
ABl ue Ni | e dowfdoyou dpvelope | r
such a powerful brand name, especially on the
Internet?

People will actually SEO for your brand name, as
consumers will be searching for your name, to bu
your product or service. And, your compets

will SEO for your brand name, no matter how
much they try, you will always be #1 on Google
for your brand! Right? Being searched for as a
keyword that i s your i
have really hit it big, and you than will be the
target keyword foyour category, and that my
friend is the success of a brand and you will have
arrived. We will show you not only to SEO blogs
here, but to be unique, and to always use and
reinforce your Brand name.
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Now lets get back to What is a brand and brand
building. | am not going to give you a text book
definition, because | am not going to refresh my
memory with a text book. but tell you everything |
have learned and simplify the knowledge of over
15 years. The 15 years come from real life Sr. lev
marketing posions with top companies and
successful technol ogy
you want,

real world, real life experience, instead of text
book answers? After receiving my business degre
Is in Management Information Systems, where on
of my favorite sufects was marketing, | started a
food company, and had billionaires over for dinne
at the age of 25 to buy my company. To this day
that is still one of my top 10 achievements. | love

the Schwandés family, b
company, sent me an offer &d¢h to refuse, so I did,
l 61l touch on that | es

isatiei n to the Schwanos
in to lemonade at the end of the book.

My love and passion for marketing has never left
me, | still love advertisements thagake me laugh,
brands that stand out and make you think, produc
branding that is genius. Marketing and product
marketing are such an amazing and creative field
but require a lot of skill and market research,
which | learned at Gartner and working widpt
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Gartner clients such as Microsoft. Strategic
Marketing and strategic positioning is not usually
thought of as marketing, people usually talk abou
brand marketing or marketing promotions and
advertisements, as marketing. Hence they miss tt
boatonito mp|l et el y because
understand the big picture. | say if you build a
brand the right way from the strategy level, then
brand buil ding and SEO
about getting ranked at the top of the search
engines, but to actually sell prarts and make
money. Letds never for
SEO should always be about increasing sales.

| read Adweek and other marketing + business
literature and blogs as a hobby, and | still love to
look at brands with an awe of success and wonde
My experiences have also lead to me to create a
few amazing and fun brand names that even Sr.
VP6s at companies |ike
al | i n a nameo I s what
whods nanny hel ped me
a real estategstal in 2003. That brand is still
admired in the Seattle real estate world, and own:e
by our company MyTypes.com.

| consider my self an Internet Marketing expert, a
position which others may not argue with given
my background andnatesu
marketing strategies. Way back in 1999, co
founded an Internet Company, Enthusiasm.com
which turned in to Enthusiasm Technologies, that
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sold to a public company for $8.6Million, Metro
One Telecom. Soon there after | founded another
company that achied $1million in revenues in

i téos first 11months an
Netisen Group, Inc. at Netisen.com.

We ended up doing business at Netisen with
Microsoft, Safeco, Nordstrom, Premera Blue
Cross, Amgen, and Fred Hutchinson Cancer
Research Caar. Now if you live in Seattle you
certainly know about all of these brands. While
working with all those brands added credibility to
Netisen, it still ended up being sold for pennies or
the dollar and us loosing millions. | bring this up
as building a ggat brand can generate millions, bu
If business not taken care of properly, can destroy
a great brand too, such as in a case of Arthur
Andersen, Enron and MCI.

Debacles of bad suppliers from China are starting
to impact the major toys brands of todayl @ome
very powerful brands are at risk. A whole country
China is getting a bad brand due to some bad
suppliers. Some might say unreasonably at the
fault of the US brand or not enough quality contro
or regulations at both sides, | say, yes. Remembe
thei ssues with Tyl enol i
criminals almost destroyed that great brand? So
experiences such as En
have been around, that show us, that a great brar
can be lost or destroyed in a matter of months.
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So go slowly and be very strategic wh®EQOing

or brand building, and be cautious of your busines
partners, great brands are developed over years |
in a short time. We can all go through a tough
period, and your brand will survive if it stands for
solid values of ethics, compassion, hopestd
respect. Respect is earned not only by doing thing
right, but also by managing the things that have
gone wrong, so brand building and credibility go
hand in hand. This is truth of Internet Marketing
2.0, and search engines have unraveled at an
acceerating rate.

Getting ranked and high rankings in search engin
such as Google can get your brand Quick
Credibility with the consumer. Especially as there
are millions of web pages out there, and if you are
among the top 10, vy oul
Organic SEO and search results actually give you
and your brand more credibility and equity than
Pay Per Click ads <can.
sold to, do they, they prefer to buy, but you alreac
knew that! I am very proud of our #1 search resul
in ACreate a blogo, and

Recently, our brand MyTypes.com was recognize
by a friend who works for one of the top 10
Internet companies in the world. As | spoke with
this inrhouse SEO expert of a large media
company, Real Networks. Shashan MBA from

a major west coast school, so she is very smart,
and said she had seen our site at the top of the
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search engines, and therefore she thought highly
it. Wow, but that should not be a shock to you
folks, Google and other search enginesroake
your brand a International phenomenon in a matte
of days. The key is not just to SEO, but to build
your brand with this strategy in mind, make it
memorable not top ranked.

Back to us for the moment, we are #1 for
AWor dpress SEOO0 whare Wé
are #9 on Google for i
ABl oggi ngin, and the #8
high for SEO and we we
are we good or what?

| am saying these things about results and above
paragraph about my/our past succéssot brag

or be self promotional, but only to add credibility.
| am sure some very smart people, will question
the credibility of the messenger, and some times
you shoul d. |l tds good
evidence of success and knowledge base. You
should listen to us, because we have evidence to
show that we are one of the top 10 organizations
the world at SEO, Internet Marketing, and
Marketing. Some times people will question your
credibility and exper.
anyone hedclsievas success, especially in
the public eye.

Il n this world of ratio
what you know, what school you went to, but wha
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have you done in your field. To me the best thing
about being an American, is that we tend to judge
people by their actions, not just their degrees, cas
system, last name or wealth status or lordship. In
Il ndia, and other parts
not the case, but collectively we can change that.

At the end of the day, | will judge my success
how many people | can help with my skills rather
than how many keywords | can get ranked on
Google, or how many brands | can think of/or
develop. As far as brands are concerned, there is
good list below, and yes |/we do own over 70+
gr eat Ugdrtiolesis notjubt about SEO, but
rather on the topic of branding, brand building,
brand strategy, and most importantly about
blogcasting/promoting your brand for eSuccess!

1.WhatisaBrand?l t 6 s t he name
company t ha tssecatp theuvaudesce.
Some common and newer examples: Coke: a sof
drink, but the bottle of coke; IBM, the personal
computer, everything business computers, big
blue, big branding, big shoes to fil:

2. What is the most important aspect of

building a brand? That it be remembered, as well
as capture the essence

Google is as you can see, remembered. MySpac
well known, Aveda: a health and beauty brand is

remembered and admired as it captures the plant
essences. Remember thdgrand may get old and
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tired such as Yahoo, b
management. eBay is not tired, Microsoft is not
tired, so time wil/| no

lack of remarkability.

3. How do we build a brand”Make it unique, use
smartuniquewo r ds, design sin
think the Nike swoosh. Use colors or be black anc
white in today world of color, like Crate and
Barrel. Add music, do any thing to setitup as a
product or companies Unique Selling Proposition,
can you think of the musiar tune of the Vonage,
the Internet phone company, commercials? How
about the annoying factor of the HeadOn, HeadO
HeadOn advertisements on TV?

To make your brand a remarkable brand, make it
an emotional grabber, and use it every where,
every where,n all of your marketing materials,
packaging, website, brochures, keep the colors at
words consistent. And than keep it consistent by
hammering it over and over again, liven it up ever
year or so, but not too often, keep it consistent.
The main rule of kanding, the more different the
more it will stand out. In a world of blue, be pink
or Orange, well Pink is the new black, as you
already knew right?

4. How do we start building a brand?Ask your

self these questions, what, where, how, when, an
Why and nost importantly for Who?
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What does my product stand for? What do | want
my customers to think of the solution? Is it a soft
drink that quenches th
feeling? What is the association of the name and
the product? When | was ftrthinking of a name
for my first company, a frozen Indian food
products, my friend and associate William Mason
helped me learned the best brand building lesson
| had no idea, that his insights would get in my
book some day). The process is real sitepand
and anyone can do it. He asked me some very
interesting questions, | can remember my first
brand building conversation back in 1992 vividly.

In a matter of minutes we came up with the name
sitting right outside at a cafe in the Minneapolis
warelouse district, those were the days before the
Target center. Prince, the musician without a
name, still had his night club right around the
corner. And there we were having a discussion or
brand building and the most important factors. |
know the exact@int, | figured out the art of
Branding. Oh by the way, it ended up being
called: nAMasal a, Cui si
name for mixture of spices used in Indian cooking
it is at the heart of every home, restaurant, and it
the essence of everytiginndian food. So having a
name like Masala is the key, you have to capture
the essence at the core of your category, your
culture, your industry, your products emotional
value to your customers.
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The word ACui sineodo mea
that as a pogoning statement, we wanted the
Indian food to have a sophisticated place in the
palate, rather than peasant food it might be
considered. We knew that Indian food tends to be
popular with the educated and cultural type of
peopl e who apmextasesaad e
smells. Not just some visually na@appealing
Apoopo style curry, yu

The average hamburger eating crowd does not
define a connoisseurs of fine gourmet foods. At tF
same time, the word Gourmet may be too feghl
for the average person. ltas wor d Al nd
important to say what it was, as it is from the
ancient | and of Yoga a
easier to just say India? But we could have said
Curries, or Taj Mahal, Rubies, Turbons, Sacred
cowbs et c. et c.

As you can see, wordgve a lot to do with
branding, and you MUST define your product or
brand explicitly with your customers in mind. That
I's why the section of
marketing is so important. Just as well as all the
blogs and topics in the book arepartant. To
remember the remarkability, we asked and got to
the Core of Indian food to come up with a name
for the products and the company. You too can d
the same, just ask your self the questions asked
above. Remember, some times people want the
company to be named different than the product,
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we disagree, the simpler the better. Be remarkab
as the #1 name in marketing (Seth

Godin) says, dondt be
yourself, | say.

We believe you should pick a name, a catchy
name, a smatliame, an emotional name (brand)
that defines your product, that defines your
passion, that you LOVE. And keep it simple and
use that word for everything in your marketing,
your website, your blogs, your conversations.
Large companies pay thousands tdiomis of

dollars for brand creation, brand development,
brand positioning, brand building, brand
promoting, brand everything. If you are a small
business person, an entrepreneur or even a large
business executive, regardless of who you are if
you want to @velop a brand from inception to
reinforcing, you have to pick a few words to define
what you do and hammer that brand name home.
ltods really as simpl e

So pick a catchy name
of a great marketing book by Seth Godin.rgei
different is not enough, capturing the essence of
your category and is vital to you success. Here ar
some brand names that | have been associated w
and/or have created, and or worked for.

Masala: Cuisine of India

MNDine.com: a Minnesota Restauraomline
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directory

Gartner: A global IT leader, any IT exec knows
this brand

Microsoft: A software company, ask Bill Gates
what they do, they are a software company. |
helped managed the relationship between Gartne
and Microsoft and | love some of theabding that
they have created.

UrbanTango.com A real estate website for
Seattle Real Estate that | created and got to the tc
10 search result on Yahoo, MSN, Google

XoomPad.com A real estate websites, and IDX
(Home Listings) search website

MyTypes.com A community of bloggers to create
and promote their blogs, what do you do with you
bl og, Type it right?

i ndi vidual 6s types, th

Why did | bring up the not so well known brands
that we own? They are not bigmas, nor does
your brand have to super well known by everyone
to be successful, it just has to speak to/with your
customers. Most importantly please make them
catchy names, and being catchy is what we are
after, and Brands that last, Brands that havetgqui
and Brands that make you money. | love to see
brands at work, and so
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your wor k, i snoéot 1 t? A
more jobs and more success for not just the
company but also the community at large. We will
address the ber questions of When, Where, How
and Why and we talk about questions in the last
chapter of the book.

Branding Your Blog: Five Questions To Ask
Yourself

Branding a blog is not unlike branding a business
you want to design a brand that encapsulates yoL
core characteristics, that makes you stand out fro
the crowd, and that su
not talking about pretty logos or a memorable
slogan, however. In order to succeed in the age o
Web 2.0, your brand/blog must be dynamic,
beneficial antbr entertaining or preferably all
three. Todayds readers
fickle, so there has to be substance behind the hy
if you want your message to stick.

When you begin your blog, ask yourself these
questions:

1. What do | want to s&yTry to narrow your
message down to a few sentences. Think of it as
blogging mission statement (you can put this on
your about page).

2. What do I have to offer? What unique skills anc
knowledge do you have to share with your
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readers? How can someorenkfit by reading
your blog? This can become the basis for your
cornerstone content.

3. What is my niche? No one can be all things to
all people, so focus on what you can do well.
Define your niche so that your blog and brand car
be tailored to it (thiss also important for SEO
purposes, as it helps you to focus on the best
possible keywords).

4. Is this sustainable in the long run? Do | have
enough to say on this topic to maintain a blog? If
you are blogging about your business, (hopefully)
y 0 u O lely passeonate about it and have more
than enough to say. Remember that creating a
successful blog, like a successful brand, requires
time and commitment.

5. What sets you apart from the competition? Wh:e
makes you and your business stand out? Can yol
de<ribe in a few words? Why should someone
read your blog?

As an example, here are the answers for this bloc
1. What do | want to say? In a nutshell, | help
bloggers make their blogs better; in particular, |
teach to people use blogging to promote their
businesses.

2. What do | have to offer? A finely honed writing
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ability combined with an knowledge of new media
and web 2.0 topics, and an awareness of trends il
the blogging community
friendly, and a good teacher.

3. What is my nicheY e s , |l dm one
who bl ogs about bl oggi
helping small business owners and entrepreneurs
create compelling content and maximize the
potential of their blogs.

4. Is this sustainable in the long run? Definitely. |
clearly havedts to say, and the blogging
community is incredibly dynamic and innovative,
so there are always new topics to cover and lots ¢

bl og fodder. | 6ve deve
understand the time commitment. Finally,
bl ogging i s sometodtonmag

personal level, because starting a blog literally
changed my life (ultra quick summarywas
planning on going into a completely different field
after | got my B.A., but | started a fashion blog as
a hobby, fell in love with the world of bloggin

and online media, and the rest is history).

5. What sets you apart from the competition? |
consider myself a writer as well as a blogger (just
because the web is more informal medium than
print doesnoO6t mean t ha
face, or postsgrward), and | teach people to use
their blogs as a means of active communication,
connection, and involvement with their
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readers/markets instead of just a promotional tool
l &m in this to help ot
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Make Contact with blogs and search meketing

Traditional marketing is not dead, but the new
media of the Internet is not a pipe dream any mor
either. The biggest most powerful way to contact
your customers i s not
2.0 social media marketing. If we were to keep it
simple and stupid, it would be the Google effect.
But, wait Live Search from Microsoft got a big leg
up this week. Live signed deals with Digg.com an:
Facebook.com two of the top 5 leaders in the
Social media giants of the internet, and maybe
Microsoft will re-emerge as it always does. So the
way to connect with blogs and search marketing
will help you with all search engines, not just
google, but for now we know Google loves blogs.

The new world of marketing has changed the mo:
due to Google and otheearch engines. Search
Engine Optimization or Search Engine Marketing
or Internet Marketing in that order are subset of
each other. Because Google is the first to give the
small business a chanc
it really has taken the world by sto. What
Adwords does is makes it easier for small busine:s
to buy keywords to mar
looking for information on those products. And
contextual ads being mapped to search results
makes everyone happy, as they find the most
relevant products and services, right when they ar
looking to purchase them.
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Why and How you say does this work? When a
consumer is looking for information, and a search
engine provides the info, regardless if it is an
Advertisement or just organic search tesuhey
help by providing the right information at the right
ti me. Peopl ereldbanh 6t wan
advertisements crammed down their throat, but if
Is relevant and contextual, they are likely to buy
and or click on that ad, and that is what makes
Adword by Google work. As we know, people
prefer to look for information when we want to
learn something or buy something to make our
decision, we are all treasure hunters and want to
find stuff that we want.

And because Google made the search results
better it therefore created this huge world of
Search Marketing via I
Search Marketing as we call it includes the
Organic Search Results as well as Adwords whicl
is often called the pagerclick advertisement. In
fact, according to SEMP.Org the industry size for
organic results alone is suppose to be a $7.8Billio
dollars by the end of 2007. We are not a member
of Sempo, but we suppo
Mission: SEMPO is a global negprofit

organization serving the search engine maniet
industry and marketing professionals engaged in

So how do you have eSuccess in search marketir
results? This is easy if you have millions to
advertise, but to get Organic or Natural search
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results without Ads is much harder, and there fore
the aubject of this book. Any millionaire or big
company can | earn to o
Marketing campaigns for ads, and get immediate
results. But for small businesses, that is usually
not the option. But by reading the most technical
and easy taise information in this book you can
learn the secrets and rank high for free, if you blo
often with our insights.

Always remember, that Search Engines want to
provide the best contextual related results to
consumers. They will always target news related
websites first, and blogs are considered news.
Blogs are considered news, because, well you
already know this, right? Each blog post has a timr
stamp on it, and people are blogging about
different topics and becoming journalists. But for
a blog to be fond as a search result, it has to be
written with the proper keywords, but, how do you
write unless you know the targeted keywords.
Well, that is easy you have to go back to the
Search engines and start with Search Marketing
and learn the tools they provitehelp you.

So ités a full circl e,
information in their keyword analysis tools, and in
Googleds case you have
Adwords tool. Which is the most important, but
one of the many tools required for yafuccess
via Search marketing. The tool sets as a whole ar
referred to SEM and SEO tools. This is what the
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professionals use, and you as a small business c:
learn these too, especially for free by setting up a
account for yourself. We recommend dothip

for Yahoo and MSN too, but start with Google
first.

We are a commercial site, and actually built our o
SEO Tools last year. | have been studying search
marketing and SEO since 2003, and have been
blogging since the same time, so we will help you
namrow your choices to the best tools. But if you
want to spend your time learning about the best
tools, we recommend r e
Optimization for Dummi
provides the best reviews of all of the tools. This
book is not just atut SEO, but the whole picture
of marketing in the new era of Internet marketing.

Why do we recommend blogging, even though
people dondt al ways kn
about. Because, the secret that is easy to get ove
looked. Blogging is the best wao SEO and

search market for your products and services. So
this makes Blogging the best SEO tool on the
market. Think of blogging as the Public relations
of the new generation, and blogs are synonymous
as news. So the more you blog, the more you wil
be in the news, i1it0s r
makes it especial. And, to do it right, you have to
blog often, and with the proper keywords. If you
read my blogs on MyTypes.com/vipin, you will
see how | write with all of my target keywords,
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linked to he proper site? That type of anchor text
linking to a domain is what you need the most to
be ranked in Google. The next chapter will fill in
the gaps of specifics of what and how.
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Chapter 3:
Secrets of eMarketing: SEO + SEM

"... and even though | knatie river is wide, | walk down
every evening and | stand on the shore and try to cross t
the opposite side, so | can find out what I've been looking
for."
- Billy Joel, from "River of Dreams"

In this chapter we will discuss the most important
aspects oéSuccess and eMarketing, from proper
keywords to place in your URL, your title tags,
and for you to optimize your website and blogs.
Il tos all about the pro
lies in the right keywords, this is the base from
what to write about tthe best anchor text links.
Everything you do in your eMarketing,
blogcasting, business promotion will be about
these proper keywords. This is probably the most
important part of your business, and if you just do
this really well, you might even get lucland get
tons of traffic. Go ahead and read the bottom of
this chapter to learn how and why?

Secrets of eMarketing Part 1: Why Keywords?

Yesterday, | finally made a decision to start this
series and focus on the book, by discussing the
4P06s of Whahweedvered o the
previous chapter. Why
you ask? Simple answer
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We were trying to match our message with our
target customers, which is easier said than done.
Our internal debate is over, we nowdw what to
call the book, which customers to target, and how
we want to differentiate ourselves. This
background work is often the most ignored and
most important marketing task, and it is called
strategic positioning, the most important part of
marketing Some times it can take months or years
to get it right, but i
you will get everything else wrong. So | hope you
read the other chapters and now are anxious to g
to the specifics.

By the end of this chapter, you will darstand
who your target custom
them. Most importantly, you will get top of mind
attention, and hopefully hit their emotional cord
and be known for the proper keyword with the
perfect brand, your brand. Just like Coke means
pop orsoda, Google means search, IBM means
business, all of this happens with the proper use ¢
research keywords. We will help you decide what
you want to be known for. Wow all that, after
reading a few blogs, and this chapter? Yes, but
you havetodothewofk and go to
adwords and do the research.

To make the process simple, we have to answer
simple questions. So that is why we are focused ¢
eSuccess, a wholistic approach to your blogging,
website, search marketing, and marketing. The ke
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to yoursuccess is the right keywords your
customers are searching for to find businesses lik
yours, right now. In the past it use to take a long
time to figure out exactly what those keywords
were, but today itodos e
Googl ebds AdMtoasdAnd fiadng S
the right keywords 1is
and eMarketing, Google and the internet of today
do makes it easy.

Why we use theTheworld n S
Secret is so over used right now, because of the
movi e AThe abBitcontrowers@al. | t
because it made achieving success easy. Therefc
The Secret brand is successful and a bit overusec
at the same time. Believe it or not, it actually has
meaning in our conversation, of branding,
emarketing, and eSuccess, and that ig itring

It up. |l tds such a gr
searched for on the internet quite a bit to target
self-help and the personal development industry.
So a part of us wants to take advantage of this ne
world created by it, and use it in ourdbctitle.

But, the other part wants to be original, and use a

title that I s more fAus
sport became thigrst title, until we went to make
things simple, ABl ogs

someone once said call it what it is, tes
makes things easier. n8l we will use (The Secret
to your eSuccess and eMarketing) in our
description and SEO campaigns.
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As we do like to unveil the industries hidden
secrets, not to mention, we love the Movie. As
many fans of the movie found olhowing the
secret is not enough, you have to do the work.
And, that is the same here with the proper
keywords for your business, it is not enough to jus
know them. You have to follow our marketing,
SEO, and blogging advice, and blog about them
every dayor as often as you can. What you have t
do the work? Yes, and the secret to your eSucces
Is as easy as blogging? Well yes, but | have to
spend a lot of hours explaining this to you in
detail, with specific examples, and show you the
results of whyitis o. Ot her wi s e,
believe me, will you? Than and only than, your
pragmatic side, will understand the world of
Search Marketing.

ltds too bad, that you
actually started it already but these things take a
long time. Yes weid start it, and we have to
finish it, but itds no
dramatic enough, yet. How exciting can blogging
SEO, eMarketing and eSuccess be? Till than, you
are stuck with stupid looking text, no famous
actors, no music, and no dramatioguctions. But
you might tell all of your friends and invite them to
blog on MyTypes.com if our book helps you, and
it will. And maybe, just maybe, our specific advice
will help you promote your business and gain mot
customers? It will, if you do some hagasy work
on a regular basis.
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|l t 6s al l i n a word as
or AnMHaamdu f or God and
nAll aho, and AJewi sho,

The Keywords we choose to target our customers
and define our business are@mportant as our
business process, product, and essence of our
business, especially online. The keywords or
words you choose to target customers for your
business are everything, these are words people
searching for millions or thousands of times a
month. These same keywords are used to find
everything from customers, products, suppliers,
you name it, you will find it on Google Adwords.

I tds not what you thin
what 6s actually they a
can find thefacts, the numbers, right now on
Google Adwords.

Now you can see, why the world of marketing anc
business is super dependent on Google and the
major search engines. So pick the right keywords
to target, and name your business, and that is wh
the searh engines will define you as, and your
customers will find you. Pick the wrong keywords
and noone will find vyo
no leads, and no business. Believe it or not, mos
websites or blogs dono
all, all they do is use their company name on the
tile of the site, the
will learn about them at the end of this chapter. |
just want to hammer home the importance of
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researching the most used Keywords. That is wi
ARKeywor dkdytogaureeSucdess,
eMarketing, SEO, and search marketing.

Why and how do large companies and smart
people usually get to the top, not just the top of th
search engines? The successful people understal
strategic direction, they know who they are, and
they target the power of words, the right
Keywords, based on research and data that will g
them more customers.

To tie it back to this
keywords, it really is simple, but you have to use
the keywords, the keywords people ararsking
for, not what you think they are, but actual Google
Adwords Tool verified
doing a lot of research and validating what the
right keywords are, Google has the info, and it is
willing to share it with you, as it wants yoo
advertise on their network. So why is the SEO

i ndustry so secretive?
right keywords, and rank high for them, they just
want you to think 1t i
do, they hold things as secrets or difficult satt
they can feel important, geélean you tell that |
donot | i ke people taki

This stuff is not rocket science, but it is very
important that you do the very specific work
required by search engines. Everything you do in
search maeting and eMarketing, and eSuccess
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has to do with the most appropriate keywords for
your business. Believe it or not, all blogging
platforms not just ours are your #1 SEO tool.

Because search engines want to provide proper
content, and if you write at@f blogs with proper
keywords, you will rank very high, on some
important and competitive keywords. You never
thought it was that easy, huh, well check out any
great SEO, they wil!/ h
Imagine that, all this for a 4 letter word, witltan
be very difficult i1f vy
doing. Our job is to make it as simple as writing
bl ogs, with the proper
hard work at the same time, later we will explain
about anchor text links, which have to do with
blogs too, but that is in another chapter.

So what are the proper keywords for your
business? This process of fully understanding the
ramification of all aspects of your business target
customer and their searches is called key word
analysis within searcimarketing. Can you believe
some companies charge up to hundreds of dollar:
for doing this for you, and/or sell you expensive
software tools that are free to most SEO search
marketing firms by Google, Overture, Yahoo etc.

't 1 snbdét enougadrdstbatyok no
also have to know their search volume traffic by
Google. Yes, Google, and only Google at this
point. Google is the search marketing king, pleas
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dondt waste your searc
SEO Tool s, I f they .are
Al so, dondét do any thi
SEO Services company, or search marketing
agency or search marketing firm, until you are
done reading this book. Simply said, MSN, Yahoc
and all others just do
tools for the méet research you need right now.
If you are in the midst of making a SEO services
company decision, just wait and read the whole
book first, and make sure that they only use
Google adwords data and talk about Google SEQ
strategies. | am trying to be arthparty analyst

on giving people objective advice on search
marketing, | am not paid or supported by Google.
| am actually much closer to Microsoft, and wish
they were the leading source, and maybe some d
they will be. Till than, use the Google data t
make your search marketing, Keyword decisions.

So after the proper nAK
will need to focus on competition of advertisers
and their search results. The secret unveiled of
right keywords is just not enough, as you already
know, it is hard work getting to the mountain top.
So if you expect it to be super easy, you might as
well stop reading now. We do make it as easy as
blogging, as long as you blog regulary, it will be
work, but you will rank high soon enough. The
key is you haveo do it every day, and promote
your blog, and write with real important content of
proper keywords. You may have to work less if
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you use MyTypes.com blogging platform. Becaus
we do a lot of this for you, we imbed Meta tags
and other important web sitg@tture in to your
blogs to get your keywords the attention that they
need.

So to summarize, you need to find the proper
keywords for your business and do a keyword
analysis. Remember, if
eSuccess and develop a
successful. | heard this from Anthony Robbins
back in 19923 , i n Minnesot a.
your success, you plan to fail. So the first thing in
your plan for eSuccess is a keyword analysis.
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eMarketing Part 2: What Keywords?

Itcantake decadéso bui | d a br a
have that much ti me, s
me over 14 months to crack Google top 10 for
keywords fnSeattl e Real
traffic doubled and tripled in days, and i was
already in top 10 in Yahoo and MSitithe time,
wow, that is the power of Google. So months late
| learned the power of contextual linking, even
from our own internal pages. Learning these skills
with painstaking ways, and countless nights of
waking hours, but hope

Follow the key to your eSuccess, blog almost
every day, with the pr
anyone, just use the best keywords for your
business. The topic here is to find those keywords
this is something you have to do at least once a
month.

Stoplar ni ng Googlebds SEO
do, read pages and pages of SEO books, Just ke
things simple, ADD VAL
anyone. The best way to keep Google and searct
engines happy is to provide great content for

readers. What | am sayingiisGoo gl e r ul
very important and you can avoid them all, if your

main mission iIs to pro
word will get out that no matter what your page
rank or | ink popul arit
via blogging.
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The experts sucas Problogger are saying it, just
stay focused on providing great content for
readers. Great blogs content and targeted keywol
with impactful blogging will win you the most
respect and rankings from search engines. Rand
Fishkin from SEOmoz.org and Darréom
Problogger.net have recently talked about the sar
track of blogging and power of focused blogs.

They are two of the most respected people in the
industry and | have been reading both of them for
while now. Actually Darren talks about forgetting
about Googl ebs Page Rar
a better blog. Rand in his Linkerati article
essentially says the same thing, and talks about
targeting the connected/viral group on the interne
To make this ATechnor a
like to call trem the industry insiders, the techno
geek, the Nerdherd. Really, Well yes, most of
them are my friends and | do fall in to this
category myself. So here are two things you migh
want to think about:

1. What are the most important keywords
describing your business?

You should go to adwords.google.com, but finish
reading this chapter first. When done, find the
most important 5 keywords, with the most traffic.

2. What is the emotional solution you provide?
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This is what your brand should encompass. f yo
dondt know what a bran
that subject, 1 tbés a f
previous chaptdr. But here is quick over view.
You need to come up with a couple of emotionally
charged words, not just keywords to be in the
URL. This is where | see people make the bigges
mistakes in Marketing, they think they want to be
known for that keyword, think brand people,
Brand like Coke, Miller, Harley etc. For example
when you think of bottled water, us old timers use
to think.oMNoWEwham you
bottled water, what do you think of? AquaFina
comes to mind, Dasani comes in mind, actually |
could not even think of how evian was spelled any
more. You want to pick words or brands that
people will remember once they make the
comection with the solution you provide. A better
brand example maybe AY
AMy Spaceo a place for
to your eSuccesso.

So there are some tactical Keyword search
guidelines for using adwords.google.com. And
onceyou have decided on the top 10 keywords,
use the Traffic Estimator tool within Google
Adwords, after logging in to your Google account.
We actually prefer the combination of both, the
adwords external tool to get an idea, than after yo
have picked the topO keywords, to go to Traffic
Estimator validate the traffic/clicks you would get.
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Google Adwords Keyword Search Tool simple
steps: The SEM Basics

Step 1.Go to http://adwords.google.com Do Not
Log in to your Google account, if you are logged
in, log out

Step 2.Click on the center of the page where it
says nNnGet Keyword | dea
shown in Graphic.

Step 3.Make a list of ten keywords, right them
down in a note book or piece of papers, you will
use this to draft and validate actaaimbers after
you log in.

StepdLogi n to Adwords. go
have an account, create one. Once logged in, unc
ATool so click on Traff
bottom of the first row.

Step5.Type in all 10 of your keywords, one at a
time, check out the possible traffic by reviewing
how many clicks your keyword might generate pe
day. Hint, do not pick regions or price for your
keywords, until you know there are hundreds of
clicks per day. I f you
traffic, find keyword phrases that are shorter and
may attract more customers. For example, if you
are a nNnSilver Cross Je
Cross Jewelryo only pr
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nSilver Crosso or nCr o
Jewelryn,yfandl thdewgdod
the size of the number

ASilver Jewelryo are g
try to be realistic and specific. This allows you to
make sure you are attracting the right kind of
customers. Also, if youyrto go for major
keywords such as ASilwv
you may get discouraged, as most websites that
ranked for those keywords utilize professional
SEO Services firms.

You might get lucky, and get a ton of traffic for

your business. |dant want to di s
If you are just starting out, it always helps to give
yourself some time to

important that you set your expectations low whel
first starting out. Also, there is a great book called
AThe L o ndghe bbngltad effecsays that

you should focus on specific phrases and strings
instead of one keyword. | always recommend thal
you SEO for keywords s

Jewelryo first, this w
all three words, and actuallyl éhree
combinati ons. | donot

so we will conclude that picking the best
combination of keywords is the most important
part of your eMarketin
your eSuccess plan.

But, how do you get lucky in SEO? Ghe exact
URL of a search phrase that people are looking fc
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For example, our friend owns a

AWeddi ngPhot os. como, h
AWedding Photoso, whic
He knows very little about SEO, search marketing
but he was smarineugh to get the URL years ago.
You can still get grea
AneudJewelry. como the o

Step 6. Now pick the top 5 or top 3 to focus on,
as you start to promote your business.

Choosing your keywords, some helpful hinthis

Is an important step in SEO for your site, Do your
market research!!! Who are you competing again:
for page rank? What keywords are they using?
How many other sites also list those set of
keywords? What keywords are your target marke
searching for? Thoseeaall basic things to
consider when choosing and focusing keywords.
An excellent scenario would be to have keyword
that are searched frequently relative to your resul
but have a relatively low amount of pages results
in Google, that are using that setkefywords.

Al so donoét restrict yo
Afkey phraseso in the s
determined what keywords / phrase you would lik
to use. Plan where you will use them. If you have
not already chosen your URL try to get a URL
with your top keyword or words in the title. If we
were in the car business we would all like to have
cars.com from a SEO perspective, but that is
obviously not possible. You may not get
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localCars.com, but how about localusedcars.com
or newandusedcars.com, hreative there are tons
of combinations to choose from.

Besides the URL, and even though you have the
proper keywords in the URL, you still need to
place your keywords in Meta Tags. But, what is &
Meta Tag, and are we getting too technical for
you? | hoe not, and | hope we did beat the
Keyword focus to a level that you are sick of the
word fAKeywor dso. Re me
home and you got that fact, and you find your self
on Adwords.Google.com a lot, and checking the
number of clicks within Googées Tr af f i
Estimator tool within, than | have done my job.
Now | etds starting usi
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eMarketing Part 3: Use the Keywords, and the
Meta Tags

Keywords in the Meta tagsThe meta tags tell
search engines about your site, through three ma
tags, although there are others. Title tag, which is
the most important, description tag and the
keywords tag. It is important to use some
keywords in the title tag, but you should do this in
a clever way to make sense to a human reading t
text. This tag des exactly what is says, shows the
title to the site.

The description tag describes the site in a short
paragraph again use some keywords but make it
readable to a human. The third tag is the keyworc
tag. This is simply a list of the keywords that you
would like to use for a site, separated by commas

The following are some general rules of thumb:

1) List the keywords you wish to get ranked on
more first, and less important keywords later.

2) Dondét wuse keyword e
and descriptn tag.

3) Dondot repeat keywor
key phrases.

4) The length of the title tag should be between n
more than 65 to 70 characters.
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5) The length of the description tag should be 147
to 155 characters, more than that may not be
aacepted by the search engines.

6) The length of the keywords tag should be abou
200 characters, get as close as you can to that
number. Some sources say that the keywords me
tag is not used by some search engines, the
speculation is that Google does nihile this

may be true for some search engines go ahead a
use them. The search engine algorithms change
with time and this is still a somewhat useful tag
with other search engines.

7) See more on the use of tags by checking out o
meta tag generatigpages and Robot text page
Tips for using this tool @vww.Linkmint.comor
doing a keyword search
to make this bookneh ec hni cal , we
cover it in any detail here.

Yipee, nav that you have finished the most
difficult part, researching your keywords, gone
t hrough the most cumbe

blogging!
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Chapter 4:
Chasing Elephants & Blog Content

If you are writing about baloney, don't try to make
it a Cornishhen, because that is the worst kind of
baloney there is. Just make it darned good
baloney.

- Leo Burnett

Up to this point before this chapter, we talked
about SEO, Blogging, and Search Marketing in
general terms. This is where the rubber meets tt
road,pardon the Nascar referencer, | am watching
a race, while | edit. But this is here we help you,
the small business owner, develop worth while
blog content. This not just about writing great
stories, its about being you, and being profession:
and focusd on promoting your business. We are
not going to talk about different blogging
platforms, just that you should have a blog or two
on one of them.

These include, Wordpress.org powered blogs on
your own domain if you have a blog, and a blog o
Wordpresscom. You should also have a blog on
eBay, with an account
anything there. You should have a Blogger.com
account, and one on MyTypes.com (we are biase
itTtdés our blogging pl a
( Real Si mpl e &abihtydfor peaplei
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to subscribe to your blogs) your blogs in our
system. No matter where you blog, you should be
able to promote your blogs, but that is in the next
chapter. We will talk more about Feedburner and
RSS, there. Key is you want to writelso

people will subscribe to your blogs.

Blogging Platforms

Chances are no one will be able to read your blog
I f they canodt find the
have the best content or best headlines and titles
Why and How can that be? How can theyh#y
canot find you? Becaus
blogs are not SEO friendly, and therefore not
found by Google. Search Engine rankings is how
we get most of our clients, and it is probably the
easiest way for you to get traffic and customers
too. Bdieve it or not, there are a lot of people and
small business that stop blogging, and get
discouraged because they feel no one reads their
blogs. Blogging communities and community
blogs are a great way to promote your content an:
blogs, but they can take a lot of your time. And
even before you do that, you should build your
blog on the proper platform, as they will get
indexed there quickly, versus your own domain.

Besides Blogger, Wordpress is considered the
most popular blogging platform, especidity
SEO friendly site structure. It has 1 million plus
blogs on its website and it is the most used
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blogging platform for thousands of custom
domains. Compare that to Blogger, with 9 million
plus, but techies and industry experts choose

Wo r d p r e saslvarfced featuirds.d\& are also
biased as it has an incredible following, and of
course we built our blogs on it. One of the best
things about Wordpress is its ability to have the
best site structure, which | believe is the most

Il mportant t hi AME TYKNOWD O
about your blog content and SEO. Site structure
is only important for Search Engines spiders to
find your content. Choose us and/or Wordpress o
Blogger, because our content will already be SEC
friendly. Do not trust most other major bloggin
platforms, unless they say and can prove that the
are SEO friendly. If done properly, with proper
keywords, Blogs are actually the #1 SEO tool, |
think | have mentioned that a few times. If you
type in Google fAWordpr
comesinatthe op 1, i1 tds us.

Wordpress has many automated functions that
search engines prefer, such as Search Engine
Friendly URL, site maps, proper meta and Headir
Tags etc. With all of these new business blogs ho
do you stay ahead of the pack? Surely not all
bloggers know or care about SEO? Business blog
and marketing blogs really are the new craze, nov
you know why right? Simple answer is because
they are much easier to add content to than
websites and best way to promote online.
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To answer these questions ietal, you have to
understand one global paradigm, we are in the
information economy, people value information,
especially when buying products or services. The
more education and knowledge you have the mor
financially wealthy you are, even if you are a
country, community or person. So the search
engines want to give people what they want,
information, so should you!

The media types, marketing and business people
are always saying content is king, and it is. The
issue with websites and content is thagythre

| i ke water and oil, an
popularity of blogs, and the fact that blogs make i
easier, super easier in fact, to add and update
content. They also make it fun to write content an
add it to your blog based site. A recentcetin
the New York Times bas
a website, just a blog. | obviously agree, and know
that all websites should have a blog built in to
them. So the more compelling content you write,
the more targeted keywords you use, the more
photosand videos you add to your blog, the more
you will rock and roll to the top of Search Engines

Now we will start to get in to the heart of the
matter, what to write. First thing is first, do write
catchy headlines, add pictures as mentioned
before, BUTalways provide valuable information,
always, always, give them info, they love
Information!
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So how do you write catchy headlines? To get
noticed, you have to write something short, sweet
and different, and yes provocative works. Easier
said than done, g try it, try saying things

di fferentl y. Now we <coO
my favorite and most popular blog title. It attractec
lots of people to read my blog, and the most
comments | had back in the day. To help you writ
a better blog is why we stad¢his, so go ahead
and read fAwriting comp
Stories section of our website @ MyTypes.com.
Our previous blogging coach wrote about 100
articles on how to write well. Here are a few gooc
articles from our blogs.
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Writing Tips for Blog gers: The Building Blocks
of Language

The ability to write well and communicate in a
clear, precise manner is a necessary skill for
anyone who wishes to create a compelling blog.
After all, email, blog posts, or other forms of
written communication are gsntial to doing
business and interacting on the web, so you need
make sure that your words stand out from the res
(in a good way).

The purpose of this series is to help bloggers of a
kinds make an impact with their words. Quality
writingispartichk ar I 'y i mport ant
blogging to promote yourself or your business,
because your blog is your introduction, your
opening statement, and your business card,
resume, and other credentials all rolled into one.

Il 611 start with <tpagadn,l i
because those are the building blocks of language
and therefore your blog. Some people argue that
these things dono6t mat
an informal medium, but these people are wrong.
Proper grammar and spelling are like clothing
yes, you can wear a rattyghirt and sweats
everywhere, but you wo
would in a nicely tail
people judge others by their appearances, and or
the net, your words form a major part of your
appearance. Youawu | dndét wear a
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an important meeting, would you? Edit and spell
check your posts, and
something, look it up.

Dictionary.com and Thesaurus.com are excellent
starting points if you have spelling or usage
guest i asoagofdideadtslook up your
keywords in a thesaurus in order to find alternate
terms and phrases searchers may use in their
queries). Of course, if you are using more
academic or technical
more nichespecific resource. As, donaot
the basics: try googling your grammar questions,
or search the Grammar Rules: The Blue Book of
Grammar and Punctuation (a very comprehensive
site on English grammar, including an excellent
blog).

Of course, blogging is more conversatibtian
other forms of business communication, so you
dondét necessarily need
letter. Things like one sentence paragraphs, using
fando as the first wor
with a preposition are all acceptable in the name
styl e. However, itos a
the rules before you can break them properly, anc
Il tds Just as necessary
conventions that you |
usage of there, theyher
Copyblogger has two excellent posts on grammar
and spelling rules tha
appearing stupid.
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Yes, carefully proofreading your posts may take a
|l ittle | onger, but whe
promoti onal ttoonake sureiydurd s
message iIis being read
also important to remember that we all make

mi stakes (hey, thatos
but there is no excuse for sloppiness and lazy
writing. Your readers are your most vahlmasset
and they deserve the best blog you can possibly
create, after all, only your reputation is at stake.
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Writing Tips For Bloggers: Appeal To The
Senses With Vivid Language

Are you worried about differentiating yourself
from the millions of otherlogs out there? After

all, one could view the blogosphere as a massive
haystack with a few valuable glittering needles
hidden inside it the blogs with valuable content.
The search needle in a haystack blogging engine:
help people discover the needlest bui t 6 s L
individual bloggers to get them to use the needles
to sew and make something great (okay, |
definitely stretched the limits of that metaphor).

One of the best ways to be sticky is to create a sil
that is a feast for the sensean elegat design and
bold images for the eyes, interesting videos and
podcasts for the ears, and luscious language that
paints a picture in yo
with your word selection and try to choose the
most precise, accurate terms to express ig®as.

First of all, a thesaurus is your friend, whether yol
rely on a printed and bound book or you use
websites like Thesaurus.com. Thesauri are
especially wvaluabl e wh
been using the same words too many times and &
a resultyour writing is flat, boring, and/or
redundant. A quick trip to the thesaurus to find
alternative options can liven things up in no time,
and you might discover new terms that work even
better than your gto phrases.
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You dondt have t okeywadsl
to write appealing pos
important to integrate a significant variety of
keywords into your postsusing only two or three
constantly is a dead giveaway that is SEO copy

and many people will ¢
matter how much traffic SEO sends your way if
they | eave within a se

you want people to stick around, so you get
multiple page views, interesting comments, and
incoming links?

Another way to inspire your writing is to keep a
folder or set of bookmarks filled with quality
writing by people you admire. You can pull it out

when youbre feeling un
creative juices flowing. Personally, | use
del.icio.usforthis| have tags fo

and Awr iftcirreqad iavnd yo ar
account. Social media is for more than just
connecting peopleyou can use it to organize your
ideas, sources, and inspirations.

Last but not | east, it
the number one way to become a skilled wiger
to practice, practice, practice, and then practice

some more. | f youobre s
work, i1itds i mportant t
even i f 1 tbés just a sh
read the work of other writersyou never know
wher e youol | pick up a
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interesting insight. Remember no matter how
much you SEO, search marketing is still about
writing great content.
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Writing Tips For Bloggers: Do The
Introduction Last

Taking the first step
launching a business or writing a post. You may
have tons of good i dea
but i1 tdéds tough to deci
a blogger to do?

Hereds a hint: write vy

Think aboutittby t he ti me youc
everything down and organized your thoughts,

youol | have a very goo
going-after all , iItoés al m
come up with an excellent idea for an opener whil
youdbre writing, plus vy

understandingfdhow your piece should be
introduced- have you ever written something
thatds gotten totally
and introduction say completely different things? |
happens to the best of us. However, by writing
your first papreventingtis |
problem and ensuring t
more cohesive, coherent post.

We all know that the headline (your title) and the
opening paragraph (in
lead) are some of the most important things to
considerwhey oudér e composing
course, these things are also some of the most
difficult things to write well (related: North x East
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has an excellent list of 10 Ways to Write a Great
Lead for a Blog Post), so it does pay to devote
extra time to your intrasJust make that extra

effort at the end of your post composition time, na
the beginning. You may be pleasantly surprised a
how productive you become.

96|Page V.K. Singh & MyTypes.com



Marketing is a CONTACT sport, go aheagbass on the free eCopy to frientis|p them
grow their business onlineHardcopy available for sale at Amazon.com

Writing Tips For Bloggers: Active Voice Versus
Passive Voice

| talked about the importance of usitige correct
spelling, grammar, and punctuation in your posts,
because it seemed logical to start a series on
writing with the basics, and because words are th
backbone and the heart
to discuss how you can use those words tkenza
powerful impression.

One of things that make writing compelling is the
active voice. Using the active voice is attertion
grabbing and usually results in clearer, more direc
prose than the passive voice. You should use the
active voi c #ingwasteyandyauu 0
want to draw the reade
each voice:

In a sentence written in the active voice, the
subject acts:

The smart business blogger wrote an excellent
post.

In a sentence written in the passive voice, the
subject § acted upon:

The excellent post was written by the smart
business blogger.

Although writing in the passive voice is not
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necessarily wrong or always a bad idea, using it
the time can lead to flat, uninteresting writing or
awkward sentence construgtiol' he passive voice
I's a good call, howeve
observations or research and you want to maintai
objectivity- academic and scientific writing is
typically done in the passive voice. Also,
sometimes itds jugdur th
intended meaning.

That said, thereds no
active voice Is more ¢
comprehensible, and less wordy, and when it
comes to blogging, simplicity and brevity are key.
Dondét beli eve me@6fyolirak e
favorite bloggers| o | | bet they I
more often than not.
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Do you photo? Jazz up your blogs:>)

I have a confession to
much as | would like. | love photos and blogs, anc
actually photography has beene of my favorite
hobbies. Now with two kids, a mortgage, a few
high tech ePeople to manage, who has time? | ha
been coaching and evangelizing blogging for a
long time, but until last week | did not add photos
to my blogs. That was a mistake, | wanhtip

you avoid, and help you jazz up your blogs. One
of the best things about Web 2.0 and Internet
Marketing 2.0 is the use of Photos and Videos, ar
how easy it is to add them to your website. So m
simple strategy is, do add them.

I t hi nk nttowrise abouhphoto t a
blogging, and everything we can share to help us
make our blogs and make them more impactful.
The probl em, |l used to
have a | ot of photos.
they can use photos for their blog$ieTbiggest tip
on photos | <can tell vy
easy.

Yes, you can Jazz up your blog with a photo or
two. Here are some tips on jazzing up your blogs
with Photos.

1. Do any Google searc
will find many small tobig photo sites providing
amazing photos you will love. My favorite is
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Flickr, just love the name, what can | say.

2. Every time you blog, spend at least®
minutes looking and finding the best photo for
your topic, make it a unique photo and beautiful

3. Give credit where |
website and the photographer if you can, credit b
mentioning their name. Do it with the photo saved
with the website name in it, do that for them, they
dondt require it, I t s

4. Be contgtual, pick your photo on the blog
topic. This will help with the search result and
Google search marketing, and SEO. Be as
descriptive as you can
that will actually have a positive effect and get
your website ranked higher ind search engines
too.

5. Use an Alt Tag, on every photo, even your blog
every time. But, what is it? You are right, that
could be another -fagpst
describes the image for search engines so they c

i ndex i1 t. | t O sblog thoeAlttmgs m
use to be a big craze a few years ago for better
search rankings, and S

Dondot stuff keywords,
dondét place weird or s
beautiful, as we want you to be professional
bloggers with style.
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As mentioned eatrlier, | believe that photo and
video blog sharing along with blogging are some
of the top reasons for the success of the Internet.
The Web 2.0 social networking world is full of
blogs with colors, photos, videos, empawg the
human network. Go blog your way to the top, and
make the web a prettier place too!
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Chapter 5:

How to promote your blogs, just add
links

If you're trying to persuade people to do
something, or buy something, it seems to me yo
should use theilanguage, the language in which

they think.
- David Ogilvy

We are starting to get in the nitty gritty and fine
details, stay tuned and pay full attention we are
almost done. Well not really, but we are with the
most difficult technical and SEO topicshope

that you did not try to finish reading the whole
book in one sitting. The next chapter has all the
details on SEO to complete your understanding,
the technical jargon etc is mainly a reference, so
you dondét need to memo
sevent chapter is built Social networking to take
promotion to the next level. By the way try to
ignore the title and sequence of these blogs, and
sub-chapter headings. Most important thing about
the sequence is that for the purposes of the book,
these blogsrad chapters really do stand on their
own. And, this book really should be a great
reference guide for you and/or your staff.
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Add Comments and Voil a
You might have heard |
care how many links you have to your dpltout

how many quality links you have. That is the mair
reason, most SEO and search marketing firms
recommend bl ogs. Links
are considered high value links. But, most people
dondét know the simples
these linksl even get top news paper sites such a
the New York Times and Seattle Times to link to
me, and | do it all ethically. How do | do this, you
say? | comment on their blog pages, and get free
event listings on pages such as business calenda

Alotofpeop e ask me ABut wh
write, comment about ?0
always, just start writing, and you will think of
something. To write a comment on someone

el sebs blog, do read t
make a personal suggestion, andeggomeone a
focused compliment. Most people love specific
comments; almost always they will publish your
comments. My problem is | write too much, as on
idea leads to another, and | have spent hours on
comments and bl ogs of
in that trap either, you want more comments on
your blog, not just at the New York Times. Go
ahead try this and start writing, this will happen to
you, and you will have enough to blog and
comment about too. This is why | focus each post
on one particulampic and as | am teaching you
this, to keep it to one or two keyword concepts.
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For example, this article is all about getting links,
and most importantly getting high quality links.

3 Easy ways to get links:

1. Comment on articles on major news sites and
blogs: Most of us read our favorite newspaper
online, or go to our favorite news source on line,
and we should 1t06s the
you are there, go their and look for the blogs of th
columnist, and if you like their article make a
comment vith a link to your website. For example,
| go to the Wall Street Journal business website. |
read an article their about entrepreneurship, and |
make a comment | i ke th
not sure | agree. | have years of experience in
marketing and have been blogging about this
subject for months now. You can visit our blogs ai
http://mytypes.com. You may go on to write
something else of importance such as | would her
Blogs are great for business information, as they
are usually current and dé&al. As we all know

that business news and information is often
outdated. 06 Make sure vy
meaningful information that shows you read the
article.

2. Add your favorite blogs to your blogroll, or
Links Pages, and ask them to link toyou.
Basically, add them first in your Blogroll pages,
and tell them you just did. Do it on the main page,
and give them a compliment with an address to
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your link page or Blogroll and say something
simple such as: AHI I
loveyourr ecent post on Asu
just added you to my blogroll. Keep up the good
wor Kk, and | would | ove
That 6s i1it, write from
2 sentences.

3. Submityourblogb ased website
search mgine directories, website/blog directories,
tagging engines, feed readers etc. Sign up for an
account and submit your feeds to them, you will
get spammed as well as get readers. Most
importantly, you will get links, some of the top
ones are: blogCatalogm, myblog.com,

Digg.com, Technorati.com, stumbleupon.com, are
all major ones. Some hot ones are Zimbio.com,
trumblr.com. Most of them can be pinged via
www.pingomatic.conso do go there as well.
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High Quality L inks = Link + Anchor Text =
Contextual Linking

| told myself today that | will not write more than
three paragraphs on the topic of add contextual
linking. | am going to get to the point very quickly,
so here it is. Writing blogs and text or video or
phob 6s i n your blog 1is
focus to a particular subject and further focused tc
a couple of keywords is a must. So this article is
about Contextual linking. What is it, Why do it,
and How do you do it?

Contextual Linking is the most ingptant SEO tool
for competitive keywords. Because the reference
shows the exact words the blog or website is abo!
and makes it a credible source. So the more
contextual, real contextual links you have the mor
you define your blog or website about teabject.

Here is the simple stepy-step example:
1. Decide the right keywords to link to your
website or bl og: For e

Tool sO0 here.

2. Highlight the Keywo
clicking and dragging over the keywords.

3.Afteryouh& e t hem highl i gh
TOOLSO click on the Li
i con, and itodés used in
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edi tor s. |l td6s | ocat ed
of the text editor, roi
through button.

4. It is very important that you type in the specific
URL of the website you are linking to. Be careful
and make sure the link works after you are done.

5. Type in the Text of the Link Title: For example,
for the highlighted ke
maycalt hi s | ink title nFI
The title of the link is just as important as the
highlighted keywords.

Voila! You are done; you have done your first
contextual linking with Anchor Text. You just told
your readers and search engines that the &syw
ASEO Tool so are | inked
Is what the website is about.

A few tips to remember:

*Make sure that the text around your keywords
make sense and is about the subject of your
keywords.

*Donot do this mor erdd h

*Write about the subject and make sure you write
for readers, not search engines. Also the followin
information may be repeated from other parts of
the book, especially t
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important to note.
Site Structure, Technical Jarg@amd W3C
standards are things vy

you HAVE TO KNOW AND DO is provide great
blog content FOR HUMANS.
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Attracting Technorats = Best and Most Links =
Get bloggers to blog about you!

First of all, what whos
goes to Technorati.com, Yes? Well, yes and kind
of sort of no, thatos

Technorat in this case is a person who is always
staying ahead of the curve, a trend spotter, a sup
sales person, a person at the Tipping Point. A
technicérat is fine too, because they hang out at
blogs and message boards and forums, and they
are very viral and could attract plethora of people
to your blog or website. Having them write an
article about your blog or doing something viral to
attract links ighe way of the best SEO experts.

It is also such a confidence booster to have peopl
link to you and write about you. So the more
highly popular your blog or website is, the more
linked it will be, and the better for your exposure.
But, | take that frther, the more you get bloggers
to write about you and link to you, the better you
will SEO your way to the top. Recently there was
an article in the Wall Street Journal about, how a
chair company had a gadget blogger write about
them, and they receivexier 500 orders from the
exposure. So go trade for your services and get
people to promote you for a trade, especially
technorats on their blogs.

So a Technorat in my opinion is a blogger, yes a
blogging buddy, a subject matter expert, who
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writes a popudr blog. Ok, well not just anyone
who writes a blog, and gets it listed on
Technorati.com, that is not good enough to be a
Technorat. Yes, any blog writing you do is good,
but you should spend your time on going to
famous and almost famous bloggers aadehthem
write a blog about you and promote your products
and services and blog. You just have to make
worth their while by doing a trade exchange of
some sort, maybe trading links, but sometimes
giving them something of value you have, like
your product?That kind of blogging is the #1

SEO tool for you, especially the links you get fromn
them. But getting anyone to blog about you is a

great start, just shoo
get there, shoot for s
reaching.

Attracting links from news paper websites is very
powerful, as Google, MSN, Yahoo and other majc
search engines value them highly. So being news
worthy is a good thing. Hey look, we at
MyTypes.com are in 350+ news papers every day
wow, due to SEO? No, nottally. But, we did
trade with a friend who happens to be a famous
Cartoonist, and we custom designed a blog for
him. We are usually in all of his cartoons, to the
very right border of the Cartoon, Blog:
MyTypes.com/brian A world famous cartoonist,
yesBrian Basset. He does Adam @ Home and
Red and Rover, maybe you read the Introduction
the book? He is more famous for his cartoon Rec
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and Rover, and we are in all of his comics. | just
wish all 350 news papers would Linked to us too.
But no worries ouSEO strategies work, we do
have links at 78,000 sites, when | last looked.

You are almost an expert now, right? If not, |
want to beat this drum till you totally get it. So
how do YOU get Organic top rankings and SEO
your way to the top of major Seh Engines3dust
get more powerful links THAN YOUR
COMPETITORS, from news/ bl c
that easy. But how do you get MORE
BLOGGERS to write about you? Focus on
creating something of value for them and they will
give you links back to your site/blog top

provider of SEO advice, well now days SEO tools
too, and SEO expert Rand Fiskin talks about
getting links from Linkerati (the technorats as we
call them), an active group of blogsphere viral
types. Yes these are the Technorats, and they do
hang outat Technorati.com.

As mentioned before they also spend time on
Digg.com, StumbleUpon.com, delicious.com and
many social networking type sites such as
Facebook, and MySpace, LinkedIn, and Ryze to
name just a few. They can make a lot of noise in
very slort amount of time, and popularize your
blog quickly. SEO blogger/guru/writer can give
you all the tools for you to check your ranking, ge
your keywords, get you meta tags, site maps and
SEO Tool this, and SEO Tools that but can they
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get you high valueinks? No. Blogging with your
focused Keywords and using them in the title and
providing the best content you can get your self
lots of links that you can control.

Keep it simple as we say, give away a free lunch,
and people will thank you, in return atle
Bloggers to thank you with a link. The best thing
you can do is write good stuff about them, ask
them to write similar stuff about you. If you want
to take this to the next level, and really be #1, thin
of what you could give everyone in the whole
world? Give them knowledge of some sort,
something different, s
easily as you. Blog it regularly, and ask them to
link back to you. Voila, you have achieved
eSuccess and as mentioned so many times,
Blogging is the only SEO tool yaweed. Now, go
do your regular blogging work and eat that free
lunch, and thinking of Free lunches, hmmm so
good.

Blogging Your Business: The Two Way Street

No one really likes to be on the receiving end of
thehardseli t 6s awkward and
everyone involved, really. Fortunately, it is easy tc
avoid engaging in such effutting activities,

thanks to the many promotional tools and
techniques out there on the net.

Blogging, is a particularly good way to set up a
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passive but constant soft selloW, you might be
thinking: AnOf course vy
write a blog about bl o
but it doesndét change
indeed be a valuable marketing tool. It lets
potential customers find you on their own érand
get to know you and your products or services at
their leisure.

See, blogging is a two way street. Instead of just
broadcasting your message at a captive audience
the manner of most tra
communicating with your readeirsstead of

talking at your potential customers. The
blogosphere is a community, and for your blog to
be as successful as possible, you have to
participate, even if vy
business, actually, especially if you are blogging
about your busess.

The key to using your blog as a marketing tool is
not to think of it as such, at least in the traditional
sense. Besides telling your readers about your
business and products, share other details about
your life and link to other blogs, articlesich
websites that you like. By blogging about varied
but related topics you can prevent your blog from
being a onenotewonder. After all, would you
want to read a blog that only consists of tons of
remarkably similar posts harping on the same
pr od u dhe Bloggirtg Gession of the smarmy,
pushy salesman who gets in your face and refuse
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to let you leave without making a purchadmit on
the web, readers can escape the hard sell with ju:
one click.

**Think of your blog as a minportal to your

niche. Let your readers start with your blog, check
out your latest posts, and then continue on by
clicking on your links (naturally, you should link
to things that support your message and your
brand). Remember that blogging is a dialogue, it i
dynamic, and its interactive, so update often and
answer comments and questions. Also, remembe
that your readers are probably pretty savvy and
they can tell when a blog is straigiy

propaganda. The best way to draw readers to yol
blog is to create interesting, usefahd compelling
content, and do it regularly. Of course, that is alsc
the hardestwayb ut t hat 6s what
coach is here for.

**You may have already seen this, but the
Cluetrain Manifesto is worth checking outnd
getting on. We are stantj to get in the nitkgritty
and fine details, stay tuned and pay full attention
we are almost done. | hope that you did not try to
finish reading the whole book in one sitting. The
last chapters has all the details on SEO and
technical jargon and mainfyreference, so you
dondét need to memori ze
chapter is built on this one. By the way try to
ignore the title and sequence of these blogs, and
sub-chapter headings. Most important thing about
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the sequence is that for the purposesefliook,
these blogs and chapters are really in the proper
chapters.

Chapter 6:

Cracking nNnThe Gooc¢
Technical Nut Shell

"Any intelligent fool can make things bigger, more
complex, and more violent. It takes a touch of
genius-- and a lot ofcourage-- to move in the

opposite direction."Albert Einstein

I f we dondt cover the
(Search Engine Optimization), | feel we are not
doing justice to the topic of this book. And if we
donodét talk about Gallotgl
comprehensive book on search engines and
marketing? Google is the #1 b2b and b2c

mar keting channel on t
anyone can possibly doubt that fact. In fact, the
cover story on the Wall Street Journal recently
talks about Googland it d6s adver

The hard balance for us is what to cover
technically and what to leave out. This is not a
book for techies, programmers, or Internet
Technorats as | call them. This book is targeted a
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individuals, entrepreneurs, sé¢iélptypes,
marketing consultants, and business people who
want a primer on the sound and ethical search
marketing strategies.

We also want to summarize the key aspect of the
Google Algorithms, and simplify them for the
common women or men! Remember we are

hd pi ng Google by doing
to provide up to date and great content. And, that
what being technically savvy does, | explain the
Google Algorithm in a blog post a few days ago,
Il tos at the bottom of
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The Anatomy of a Sarch Engine

If you type the above phrase in Google, a link
should show up and take you to the research pap
by the founders of Google, it is hosted on the
Stanford University website. It discusses in
relative detail the problem that Google is trying to
solve, and how it goes about doing so. Some of
you are not technical SEO types, so you can prett
much ignore it. For some of you software enginee
types, and the SEO Services people, it gives you
real clues on what Goo
which will never change, just enhanced. Those of
you who want to know the intricate details of how
the Google Algorithm ranks a page, it is explainec
in the above article. By in large the original syster
still is true within the Google back bone, and | get
to the batom of it with my interpretations.

What has changed is the ability of the system to
understand, spam links and many other types of
tricks the unethical S
the years. Anchor text links is still in place as the
most powerful SEO ip, and writing good quality
content is still king. So we will attribute Anchor
text in links from high PR sites as the SEO Tip #7
the most power f ul SEO
abou the SEO tip # and keeping track of it, we
provide regular tips on MyTypesom.

| was going to leave this post as is, after the
preceding paragraph, but | did some more search
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on the fiiGoogle Al gorit
more clarity on what | see to be more accurate
right now. If you are an SEO Services provider,
andlorearching for the ke
us in the top 10. But prior to us, the kid genius as
they call him, and Jedi SEO Rand Fishkin from
SEOmoz.org was always in the top 10. He has
written a good post on what he thinks is the
Google Algorithm, he wrot& on 10-16-06, here is
the formula as he sees it:

GoogScore = (KW Usage Score * 0.3) + (Domain
Strength * 0.25) + (Inbound Link Score * 0.25) +
(User Data * 0.1) + (Content Quality Score * 0.1)
+ (Manual Boosts) (Automated & Manual
Penalties)

KW (Keyword) Usage Factors:

* KW in title tag

* KW in header tags

* KW in document text

* KW in internal links pointing to the page
* KW in domain and/or URL

Domain Strength

* Registration history

* Domain age

* Strength of links pointing to the domain

* Topical neighborhood of domain based on
inlinks & outlinks
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* Historical use & links pattern to domain
Inbound Link Score

* Age of links

* Quality of domains sending links

* Quality of pages sending links

* Anchor text of links

* Link quantity/weight metric (Pagerank or a
variation)

* Subject matter of linking pages/sites

User Data

* Historical CTR to page in SERPs
(Click Through Rates, Search Engine Result
Pages..written by us atyMypes, not SEOMoz)
* Time users spend on page
* Search requests for URL/domain
* Historical visits/use of URL/domain by users
GG can monitor (toolbar, wifi, analytics, etc.)

Content Quality Score

* Potentially given by hand for popular
queries/pages

* Provided by Google raters

* Machine-algos for rating text
quality/readability/etc

Please go to SEOMoz.org and search for : Googl
Algorithm Post by SEOmoz.org to read the full
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article.

**Based on my understanding of the Google
Algorithm, Here is a simple break down, the smal
factors are not as important for most people, so |
am ignoring them to keep things simple. Also, |
dondét see most peopl e
enough, this is all we focus on and we consistentl
get ranled in the top 10 for very competitive
keywords. If you are not seeing your self in the to
10 for your keyword, than make sure you do all of
the bottom four well.

1. (.40) Actual keywords in the domain +
Domain History

( for example forPRetyw
weddingphotos.com would rank very high, as long
as it has proper title Tags, but
mycompany.com/weddingphotos is ok, and still
better than www.NorthernLightsphotography.com
This example is courtesy of our friends who run
the Seattle Wedding phajaphers site, | always
use them as example because for
WeddingPhotos.com they are ranked #1 in Googl|
But, for their own keywords they are targeting
nRnSeattle Wedding Photo
the top 10.
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2. (.40) Anchor Text Links

( ABuBliog@g&8sLinking to
be much better for ran
t han, Nnbest busi ness b

3. (.10) Meta Tags and Heading Tags of site

(Meta Tags are almost a requirement, and if you
dond6t have your keywor
get ranked in it, but it is possible based on the
other factors).

4. (.10) Content on site

(The more content the better, blogs are great, jus
the mention of the words such as blogs, news,
report, reviews and forums helps a site rank
higher).

So nuch for the Google Algorithm, all | can say to
the average person, (the RBEO Services

providers), dondt worr
Algorithm, write lots of blogs, and promote your
bl ogs i n wikisobos etc,

course, of course with tregpropriate keywords.

121|Page V.K. Singh & MyTypes.com



Marketing is a CONTACT sport, go aheagbass on the free eCopy to frientis|p them
grow their business onlineHardcopy available for sale at Amazon.com

Beyond the Google Algorithm

Having said that, and explaining this complex
world of technical W3C (check out W3C.org if
you want to | earn more
for the Web) standards, website structures, site
maps, CSS (&scade Style Sheatshe new

protocol of designing websites), etc. is not covere
here. We do recommend two books, one is
technical SEO for Developers via PHP. And, we
also recommend Search Engine Optimization for
Dummies by Peter Kent, written back in02Q but

I to6s still a great pri
when | read it at the end of 04, | wrote to Peter
thanking him for the book. In the book, Peter
acknowledged his previous boss, Mike Higgins as
his inspiration and support. As a weird coincicen
with Mike now runs the Interactive division of the
4th largest news paper company in the country.

He is a friend of mine from my first Internet
company that | started back in 1999. So we want
to not only support a friend of a friend, but SEO
for dummies is a great book, and a great resource
for SEO tools. We have done is simplify that and
give you detail tools of blogging as we think blogs
are the way of the future, and eMarketing. If you
want to be a SEO Pro, you have to buy the
SEOBook by AaronWall 1t 6s $79 a
guide on SEO.

So below is the net net on the technical SEO Nut
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shell, it was written originally for MyTypes, Inc.
by our SEO Expert Mishra Kumar our first SEO
employee, but obviously | have gone through it
and edited, redited ad added a lot of
information. But as in the previous example, we

| i ke to give credit to
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What is SEO?

Search Engine Optimization is the Organic results
segment of Search Engine Marketing, and it does
not include any pay per click adveement. It is
considered the Organic and pure search results,
and is considered by many to be much more
powerful in traffic than Pay Per Click results.
Some research has shown that the traffic on
Organic search results on Google are about 6 tim
the PayPer click advertising. In fact, the recent
Wall Street Journal article refers to rumors that th
Google ads are being clicked a lot less recently, &
people are ignoring ads as they did with banner
ads. | dondot believe
contextuabpart of the ads is what makes them
great!

Getting Organic results is the science and art of
Search Engine Optimization, and from now on we
will write about it in terms of SEO. The keyword
SEO is so common now days, some research
shows that it gets-3 times the traffic of Internet
Marketing. Regardless of that fact, | think it will
only grow in popularity, the key distinction
between SEO and other Internet Marketing
segments is that it does not involve any paid
advertisements. When search marketing iohetu
PayPerClick, it is called Search Engine
Marketing.

The science of SEO helps blogs and websites ge
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top results on Internet search engines under
targeted keywords and
know what NOT to do, as well as what to do. If
youviolate a Google rule, and get kicked off, it
can cost your business in revenues, so why not
avoid any borderline strategies that are considere
Spam. In this brief overview, we cannot cover all
the rules and technicalities of What Not to do. All
we can ay is, if you are trying to trick the search
engi nes, DONOGT, It wi |l
the long term.

We recommend only timeless strategies such as
provide the best content to enders. Make your
website or blog fast, use images, videos, andlbuil
community with your site. The spectrum of SEO
ranges from Black Hat, as the trickery side or
White hat as the purest way. We think from a scal
of 1-10 if 10 is black hat, and 6 or more would be
considered black. So we recommend strategies o
top 1-4. The penalties that search engines may
inflict on your website is not worth the short term
gain. Here are the basics of SEO:

TABLE OF CONTENTS:

1. Domain Names, Titles and Keywords

2. Getting Your Web Page Titles Right

3. Keyword Selection Strategies

4. Aword about Keyword Placement
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6. Turn Images From Liabilities To AssetdLT
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Tag

7. Optimizing Your page content/copy

8. Use Keywords in Headings

9. Site structure: Naming File Paths

10. Be Fast: Using CSS to Minimize Page Load
Time

11. Sulmission Strategies and Guidelines

12. Where to Get Links ?

13. Link Popularity, Page Reputation, and Page
Importance

14. Six Major Rules to remember

1. Domain Names, Titles and Keywords

One of the most basic, yet critically important,
strategies is to @syour best keywords in your
domain address. An exa
http://www.seattlerealestate.com
http://www.seattlerealestate.com

The reason for doing this is because search engir
and directories assume the domain to be relevant
the keywo r d . | tds somet hi ngq
canod6t be faked. Do not
your domain name, it is best not to use more than
two dashes though in a URL. We think more thar
three is an absolute too many. The fact is that
some directogs and engines like domain names
with dashes better than domain names without
them. When researching possible URLSs, if your
desired URL is already taken in the dot.com
variety, look to see if its available in the .net or
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.org category. Other possibiliti@sclude .us, or

.biz. All of these are ranked equally with the
engines and directories. But, we have some time
found that .Org and .Info get higher rankings, as
they are usually not commercial. The reason
youol !l find fewer |inst
(i.e., other than dot.com) is because, comparative
speaking, there are far fewer of them registered.

2. Getting Your Web Page Titles Right

It is impossible to exaggerate the importance of
your web pageobds <TITLE
designing your web &. The first rule to

remember is: Title is the most important aspect of
web page design in respects to scoring well on
most search engines.

Reason #1: Most SEO6s |
are contained within the title tags of your web pag
as s udTEe>Seaflle Real Estate</TITLE>

Reason #2The web page title is what the search
engine display when they list your page in the
results for a keyword search, it is also usually
highlighted. Remember that you are also
attempting to wahopfseseeakingt
your information, product or service in addition to
attempting to appeal to the engines and directorie
Wedl |l address both fac
the various search engines themselves that your
web pages must appeal to. Wheina e ar ¢ h 0
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requested through any search engine, the SE loo
for the search word(s) contained within the
<TITLE> tags firsti and usually gives preference
to web pages that have that specific word(s) withi
the <TITLE></TITLE> t a
usualy 1 mperative that yo
wordso (also known as
potential customers are likely to use when looking
for your service between the <TITLE> your title
here </TITLE>. Do you remember the long
Keyword lesson, now you know why3se your
company name first, and than the keywords. | an
shocked by how many times | just see the
company name on the Title tag. And, than the
clients wonder, why th
Google.

3. Keyword Selection Strategies

BEFORE you desiggour web site or page, make
a list of every possible search word (Keyword) an
search phrase (Key word phrase) that your
potential customers might use when looking for
your information, prod
your time starting a web site until yalo this. It is
critical. Remember to include synonyms as well a
the common misspellings of your keywords and
pay particular attention to noun phrases. Next, us
these keywords and key word phrases to find you
competition on the top search engines. Qe

find who you will be competing with for the Top
Ten positions in your keyword search, scour
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THEIR web pages for more keywords that you
may have overlooked.
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4. A word about Keyword Placement

It is very important that you place some of your
bestwadikkeeyt ext o on your
images as viewed in linear order from the source
code. Thatodos because s
via the source code 1in
give a hoot about actual images. Instead, they loc
only at the tekon the page as revealed by the
source code. Although images may look nice at tt
top of your page, they do nothing to help your
siteds findability on
meaningful small font keyword text at the top of
your page before youiimage- you can still place
your logo near the top of your web site while
favorably appealing to
relevant keywords at the top of your page.

Therefore, be sure to
text that the search engines cacognize as
relevant to what you are offeriigAND place the
text early in your pag
where the images appear whenever possible.
Remember, it is these keywords and keyword
phrases through which people will find you on the
Internet. Develop grouped themes of keywords
that reflect the different sections of your site. Keej
an eye out for keywords longer than one word
(phrases). Keeping within a grouped theme, choo
different keywords to target each page.
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5. Meta Tags For the novice

It must be explained that Meta Tags are-non
displayed text written into your HTML document
intended to describe your page to the SE for the
purpose of cataloging the content of your page.
Although there is some debate as to whether or n
Meta Tags shoulbe included in your HTML
document, |l etds put th
Is a resounding YEB the Meta description tag
absolutely should be included in your document.

Hereds why: many engin
description tag as the summary for your sitewh
|l i sted in the search r

person whether or not your site is relevant to theit
search. You should view it as a sales presentatior
for your link. If the Meta description tag entices
the searcher they will, theoretically, cligkur link
and visit your site. O
for being listed in the search engine in the first
place.

If you omit the Meta description tag then the
search engine is likely to fabricate a description fc
your site based on arbitrary texeghed from
somewhere on your page
real i fe fAbado descripti

searching for Hawaii s
Hawaii scuba diving Summary Description: Click
here to go énow, weore

di dndtwameéalilcyi ck to go
site description but t
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they failed to use a meta description tag. Another
possibility is that the SE will omit the summary
description entirely if it fails to find something
useful within yow page to use as a summary. In
either case, a potential site visitor is less motivate
to click your link if you fail to properly utilize the
meta description tag.

Meta Tag Character Limits Most search engines
place a limit on the number of characterstaors.
Once the limit is reached they typically ignore In
general, 250 characteirsncluding spaces and
commas thumb that falls within the guidelines of
most engines. However, in case a search engine
uses less than, say, wise to place the most
important @rt of your description beginning in the
event the engine truncates the tag. Meta Keyworc
Tag The META Keywords Tag is where you list
keywords and keyword p
targeted for that specific page.

6. Turn Images From Liabilities To Assets
The ALT Tag

The problem with images in your web page is tha
the search engines do not index them at all.
Therefore, your company logo may say what you
are, who you are, and even state a benefit but the
engines cano6t index yo
nat reflect their message in a keyword search
results. In fact, if your image loads higher on your
page (when viewing the source code) than your
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text, then your page starts out handicapped in a
BIG way! This is a mistake. Whenever possible,
avoid placing imges higher on your page than
keyword text. Regardless, when you do put image
in your page, make them work for you, not agains
you by including the < ALT = here are some
appropriate Keywordso>
Ai mageo> tags. The rea
because engines have been known to index the
<I MG ALT = AKeywordso>
strategic keywords within the <IMG ALT =
AKeywordso> tag, youobv
and nothing to | ose. W
algorithm is programmed to give cretht

keywords within this tag, you win. If not, nothing
lostT since none of the engines are known to
penalize for using it.

7. Optimizing your page content/copy

Optimize Each Page One of the most important
things to understand is that each page isvits 0
unit and has its own ranking potential and its own
relevant keywords. Usually a home page has mor
value than the other pages since it is typically the
easiest place to build links to. Home pages shoulc
generally be optimized for the most relevant
compditive keyword phrases in your market that
you feel you would be able to rank for. Interior
pages should be optimized for other relevant
phrases that relate to the content of each page.
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Home page optimization targets your most
competitive keyword phraseitiv the home page.
Link to the major theme pages from your home
page. Link to your home page from every page of
your site. Include your site name and/or home
pagebs primary Kkeyword
pointing to it. Use your keywords in your page
title. Place the most important keyword phrase
close to the beginning of the page title. Do not pur
your site title on every page of your site unless yo
are really trying to brand that name. In that
scenario, it still is usually best to place the site
name athe end of the page titles. Shorter site title
are usually better than really long ones. Sometime

| overlap related keyword phrases in the page title
Overlapping, keyword phrases in the page title ca
help you pick up multiple search phrases. Meta
tags are not only extremely important, but they ca
totally hurt you, but
well , if you dondét wuse
The Meta description should be a sentence to a
paragraph describing the page contents. The Met
descripton tag can be seen in Google search
results, so you want to write it for human eyes to.
The Meta keywords tag is probably not worth the
time to make, but if you do, it should contain your
primary keyword and its common misspellings an
synonyms. Each keyovd phrase in the keywords
tag should be comma separated, Yahoo and MSH
still look at Keywords.
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Use a single, keywordch H1 header on your
page containing the same the primary keyword
phrases. This helps reinforce the page title. Use
keywordrich sub haders (H2 or H3) before every
paragraph or every few paragraphs. This improve
usability and helps define what the page is about
search engines without making the page look like
it was written for a search engine. Use bulleted
lists and bolding to makeontent easier to read.
Write your content for human consumption. If you
write all your sentences for search engines, the
pages will read badly and nobody will read them.

8. Use Keywords in Headings

Use keywords in headings and subheadings
throughout tle pagé this heading should capture
the persondés attenti on
right place. <H1>Page Heading</H1> would be a
classic straight SEO approach. You may wish to
use something with a call to action as well. That
would appear more like <t> Page Heading
</H1>. Heading tags go from H1 to H6 with the
biggest tags being the smallest number (i.e., H1
renders the biggest font size). You can change hc
the text appears using CSS (Cascade Style Shee
Typically, think of these headings like yawuld a
heading in a newspaper. | usually try to get my
keyword phrases and similar phrases in my page
heading as well as many subheadings. The rest o
the page copy is usually written with sales
conversion in mind, and | do not pay too much

135|Page V.K. Singh & MyTypes.com



Marketing is a CONTACT sport, go aheagbass on the free eCopy to frientis|p them
grow their business onlineHardcopy available for sale at Amazon.com

attention tooptimizing it for search.
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9. Site structure: Naming File Paths

Usually, you want to use short file names and
folder names so that the data is easy to transmit
using various means such amail. Long file

paths may look a bit spammy to search engine
editors or searchers looking through search result
Generally, you want to use one to a few keywords
in each filename or folder. Use lower cased file
paths because some directories & content
management systems do not handle uopse
filenames. Separate wag with a hyphen-|

between each word. If you leave blank spaces it
will look odd in the address bar and if you use
underscores (_), search engines will not be able t
parse the individual words in each file name.

Some people will cite your web site ngithe URL
as the link text. If you use descriptive URLSs, that
should help improve your rankings. If your site is
already built and wellindexed, there is probably
little reason to change filenames, but if you are
making a new site, it is worth the figeconds it
takes to use descriptive filenames. SEF (Search
Engine Friendly) Urls have gotten a lot of
attention, and are ver
your pages. For technical issues for custom sites
buy your programmers the SEO for Developers
bookmenti oned in the st a
worth the extra twenty bucks, especially if you
dondét know how to spea
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10. Make it Fast, Using CSS to Minimize Page
Load Time

Using an external style sheet will keep many of
your design element: a single common page.
This prevents pages from looking jagged due to
slightly altering layout specifications from one
page to the next. In addition, keeping layout code
separate from content will decrease page load tin
When users navigate from one pag another

they will not need to reload the design elements o
the page again since the style sheet will already &
in their cache. Most typical web users expect pag
to download within 8L0 seconds at the max. The
longer a person waits for a page tavidoad, the
more likely they are to have their stream of
thought interrupted.

11. Submission Strategies and Guidelines

Your next step is to decide where to start. If mone
is less of a concern and you are looking for
immediate traffic to your websitehen we
recommend starting with Adwords by Google.
Assuming you are willing to bid your listings into
the Top 3 results, you can get your site listed at tr
top of the biggest search engines right away. On
the other hand, i f Afr
objective, then Google is the place to start. You
will, however, have to wait anywhere from 30 to
60 days for your resul
main directory. That is normally the case, but as
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mentioned before Blogging on MyTypes.com will
get you inégxed immediately, within days. As to
the rest of the engines and directoiighe
secondary majors we suggest that you hold off
submitting to them until you have found your self
on Google. From there you can determine if a
position boost is in ordeif, you keep blogging

with the proper keywords, and provide anchor tex
links to your site, you will move up in rankings,
but you have to be patient. Here is a Huge
personal tip for the readers of our Book, write a
comment on our Page Rank 5 blog, at
MyTypes.com/seoblogtemplates and we will write
a small blog or promote it within our book
customers about your website, this will get it
indexed quickly within days.

Also, you should submit your website to dmoz.orc
the worl dobés | ar ge sdited Op
directory. One of the perks of Dmoz and other
secondary directories is that getting listed in the
secondary majors will more than likely produce
the popularity and relevancy boosts needed to
elevate your positions at Google. Worth noting is
the effect that link popularity has on a Google
listing. There is mor¢ghanample evidence to
show that listings in Yahoo, ODP, Inktomi,

Al taVist a, Lycos, and
popul arity and, theref
relevancy score. Therefqranticipate that, sooner
or | ater, youodll want
money?) submitting to the secondary majors in
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order to improve your positioning with Google.
12. Where to Get Links?

Besides, what we covered in the last chapter,
directories are #other easy source of links to
your site. But you already know that the best
outside of directories is Bloggers, blog sites, and
most importantly your own sites. Writing articles
about your topic and placing them on other web
sites can give you inbounuhks via the article
signature. If you submit articles to other sites, you
may want to create unique content just for the
article submission sites or have a longer or slightl
different version of the article on your site so that
you are not fighting agast duplicate content
Issues when others syndicate your articles. There
are some stories that duplicate content is no long
an issue with Google, so do not worry about this ¢
much, unless you hear otherwise from recent SEC(
blogs. BEST TIP: BEST LINK SEC RET:

Writing a Press Releases will give you the most
inbound links, well getting it published with a
newswire and PRWEB.com, of course there is a
cost of $125 or so for a professionally submitted
Press release.

You can participate in forums, which prdei
signature links. If you participate in communities
and leave relevant, useful comments then
eventually people may want to link to you if they
start to like you. Buy links or rent advertising
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space, but be careful buying links is frowned upor
by Googleso be very careful. Donate to charities
for links. People interested in your site may
eventually link to you without you asking.
Generally, this is where SEO battles are either wc
or lost in competitive markets.

13. Link Popularity, Page Reputation, andPage
Importance.

|l t6s safe to say the s
the engines lies in understanding how to use link
popularity, page reputation, and page importance
(aka, PageRank to your advantage. And, you mu
have the right tools to measure thet@ments so
you can reverse engineer the winning formulas of
the pages youdbre compe
information you need to inject a calculated effort
into your own ranking strategies.

Link Popularity is a score based upon the numbel
of inconing links pointed at a web page. In
general, the more incoming links the better. There
are exceptions to this generalization relating to th
importance placed on link reputation and page
importance in the final determination of the weigh
placed upon thosacoming links. Here are some
generic (and free) online tools that can help you
determine link popularity. HYPERLINK
Ahttp://www. |l inkpopul a
http://www.linkpopularity.com HYPERLINK
Ahttp:// www. marketl eap
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http://www.marketleap.cormlblinkpop/
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Link building is the single most important part
of achieving a highranking web site in modern
search algorithms, here is a list of tips:

1. Create value (somethingnything), that legit
webmasters interested in your topic would be
interesed in linking to.

2. When possible, try to get your keywords in
many of the links pointing to your pages. This is
called the anchor text, and written in this line is th
most important thing about your link, done well

I tods the most icompaitve an
secret. This is the secret revealed, the most

| mportant aspect, dono
this really is the most important part of the Google
Algorithm.

3. Register with, participate in, or trade links with
topical hubs and relatedtes.

4. Be in the discussion or at least be near the
discussion.

5. Look for free links from related sites and
directories.

6. If you have some good internal content, try to
get direct links to your inner pages.

7. Write articles and get them syndeghiat other
sites. Participate in forums to learn about what

143|Page V.K. Singh & MyTypes.com



Marketing is a CONTACT sport, go aheagbass on the free eCopy to frientis|p them
grow their business onlineHardcopy available for sale at Amazon.com

your potential consumers think is important. What
frequent questions do they have?

8. How do you solve those problems? Come up
with your own solutions, and get links.

9. Issue press release#hnlinks to your site.
Leave super glowing testimonials for people and
products you really like. Often times when the
product owner or person posts the testimonials,
they will include a link back to your site.

10. Leave relevant comments in blogs thahdb
send their comments through redirects.

11. Sponsor charities, blogs, or web sites related
your site. Consider renting links if you are in an
extremely competitive industry. Adult, gaming,
credit, and pharmacy categories will likely require
link rentals and/or building topical link networks.

12. Mix your link text up. Adding words like buy
or store to the keywords in your some of your link
text can make it look like more natural linkage
data and help you rank well for many targeted
secondary phrase Page ImportanceThis factor

Is also referred to as PageRank due to the fact th
Google produces a firat
name. Googleds PageRan
industry standard.

Their tool you need is free, you can get it here:
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HYPERL | NK #fAhttp://tool ba
http://toolbar.google.com/ and downloading the
Google Toolbar. Google is primarily driven by
linkage data, and of course as much content as y:
can have on the target page.

The Google Toolbar provides al@® logarithmic
scale to mimic the link popularity of pages. Page
Rank helps provide a quick glance how important
Google thinks a site is. Google would like you to
believe that their Page Rank algorithm is the core
of their search technology, but they also use man
other chnologies to improve their search
relevancy. Many webmasters exchange links with
as many people as they
a focused efforts with blogs will give you a better
reward. There are algorithms for sorting good link
from bad linkspe smart about your choices. Many
|l ink schemes simply do
links from blogs and sites with good PR and good
content.
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14. Six Major rules to remember:

1. Be certain your top Keywords are in your title
tags.

2. Link to all ofyour subpages from the home
page

3. Be sure that keywords of choice are
Hyperlinked to your URL

4. The more pages you have on your website, the
better.

5. Use a popular web hosting service, this can be
surprising powerful.

6. Bestresults come from getting links from well
respected blogs and sites with good Link
popularity, and Google PR of 1 or higher. Yes,
we said 1 or higher, PR 4 is amazing, but a 1 is
even much better than 0.
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Chapter 7:

Social Networking: reach out and touch
someone

A There are four ways,
four ways, in which we have
contact with the world. We are
evaluated and classified by these
four contacts: what we do, how we
look, what we say, and how we say
it. o
Dale Carnegie

This is a \ery critical chapter, because it really
needs to show all that we have talked about in the
other chapters. It shows how all the dots are
connectd to create the perfect outcome: promotin:
your business, getting high rankings, and getting
lots of leads androwing your business.

We all know social networking, business
networking, and word of mouth through the viral
Internet marketing engine can turn you and your
business in to a very quick success. While that mi
not happen to most of us, where we achi@ver
night success. The point of the matter is that your
progress and success will come much faster from
social networking and online promotion, and
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probably much cheaper than if you were not doing
it at all. 1tds al so a
promote vesus traditional ways to make contact
such as direct mail and telephone marketing. No
women or man is an island, meaning we really ar:
much more interdependent on others than we

mi ght acknowl edge, and
keep many things secret.

With the ease of this new communication mediun
comes the speed. A funny or interesting video or
email can travel around the world in seconds and
minutes, and it really brings people together. | an
blessed that our family across the globe has
embraced techihagy, and most people are
interconnected instantly. We have all seen funny
videos from YouTube.com and how they spread
like wildfire. If people like what you are doing,
they will tell others.

No Bl ogger Left Behind
friendso

AHowwitro friends and i nif
classic book by Dale C
because the principles are universal and will neve
change. | was blessed enough to read it at least 1
years ago. The best thing, | can tell you from the
book is a simm@ but very important truth.
Compliment people, in a sincere and specific
manner, and you will always have a fan.
Compliment them about a specific thing, about
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their appearance, their blue suede shoes, or their
off platinum designer jewelry, anything, bud eh 6 t
over do it. Go out of your way, but be honest, no
one likes a fake kiss ass.

So if you candét find a
them on their smile, t
Well , say this and you

you have a beautifidmile, go ahead and show
me §.: There is also another saying that makes
the point even better, and | think this one is from
Ant hony Robbins APeopl
to the WIIFM, Whsotudesn |
to their channel&dyou Th
will get their attention, by listening to them. You
see these strategies are sound and honest ways ¢
making friends and building camaraderie. The
problem is that often times really smart & cheesy
sales people over use them and are not sinsere,
they get a bad name. So atime tested way to wi
friends and build community is to compliment
people. You maybe asking yourself but how doe
that apply to building community or promoting
your blog and business?

People do business with people thi&g | (another
Anthony Robbins truism, from now on | will use
just AR to refer to him. You see | do quote him
quite often, as | have learned no more from anyor
else). My truth: people are also friends with peopl
they like, they will build community withgople
they like, they live in neighborhoods they like,
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people will collaborate with people they like. So
you have to be liked and be liked by other people
you have to build community with them. Get it, are
you MyType? My Type of people are inspirational
entrepreneurial, motivated, real, honest, hard
working, some times serious, but always honest,
but more importantly fun. You will undoubtedly
get connected with people who are like you. And,
if you are that kind of person, (and perhaps even
you are a famf Tony Robbins!) than, | am a fan of
yours.

In the book, Marketing to the Social Media

Larry Weber explains that over 70% of the people
join a social network to meet new friends and
connect with others. | wonder why this is?
Actually, | already knew s to be a big problem,
because lots of people are blogging, but they are
not sure I f anyone 1is
actually one of the biggest challenges facing mos
new bloggers, and probably reason #1 that most
people stop blogging. It takes &nto build an
audience or to see the rewards of your labor, that
why social networking and social media is such a
important part of Internet Marketing. They help
people connect with others, and get a wider
audience. Al so, i fotofhe
friends, it was hard to find friends online unless
you use social networking sites.

So we want to not only help you learn the concep
of making friends, we want to help you make
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friends online. We are not pushing one network
over another, but pmoting the principles of how
to make friends in general. We actually started
working on the solution while | was writing this
book in October of 2007, and today May 12, 2008
we have about 5,650 bloggers socializing on our
system. You can check it out a
Community.MyTypes.com.

Two chapters ago, we talked about adding
comments to major news sites, such as WSJ, tha
was to build links and promoting your blogs. Now
what we are focusing on this is to build a
community around your blogs. Here are three bas
steps and action items for you to build community
for your blogs and business.

The easiest and best thing for you to do is to ask
your friends and professional associates to be
contributors to your blogs, and voila you have a
blogging community! Go ahdeand ask them, if
they donét already hav
with you. Define a simple focus for each of you tc
focus on, and off you go. Asking your ron
business associate fri
actually might get in the way of your relatgmps,
so ask only professional associate friends.

1. Find blogs + blog websites similar to yours, to
do this right you need to find people who are
interested in the same things as you are, find ther
by doing a keyword searches for your interests or
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